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KT0O MbI

C 2007 roga Mbl CO3JaeM KOMMYHUKaLIMW 11 COBbITUS, KOTOPbIE HE MPOCTO

3aM€ETHbI, a pewarT On3Hec-3apauu

Mbl HE MAEM B HOIY CO BPEMEHEM — Mbl €r0 ONepeXxaem, npespaLlas

NPOBEPEHHbIE TEXHOJIOIMWN B YHNKAJIbHbIE CTPAaTer i aJjid pocCta Hanx KJIIMEHTOB

Halwa uenb — He NpocTo peasin3oBaTh NPOEeKT, a cTaTb BaluuM

cTpaTernyeckum napTHEepPoOM B JOCTV/KEHNM CaMbIX aMOULIMO3HbIX Liene
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HaLua
dUnN1oco

Mbl SAITYCKAEM, MNMPOOABUTAEM
1 PEAHUMWPYEM BPEHObI HEPE3 MOLLHbIE
KOMMYHUKALUUU

NN NN

KomnnekcHbIn noaxon

00beaMHAEM BCE KaHa bl KOMMYHVKaLMW 0N CUHEePreTndeckoro addexTa

OpueHTHp Ha pe3ynbraT

Halla paboTa HanpaB/ieHa Ha JOCTVXKEHWe BalLvx O13HeC-Lienen

KpeatuB Kak MHCTPYMEHT

Mbl CO34aeEM HECTaAHOAPTHbIE PEeLLEHNA, KOTOPbLIE BblOENIAOT BAC HaA PbIHKE

NMpodeccnoHannam n HaaeXXHoCTb

OlblITHaA KOMaHAa 1 OTJ1a>XeHHbIE MNPOoUECCbl — TMapPaHTNA Ka4eCTBa
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Havruuy copsremecw
KOMMeTeHLLU

01.

PR & MEDIA RELATIONS
Co3paem u ycunusaem
penyTtauyuto

CTtpaTternm npoasun>XXeHust: No3nLMoHNpoBaHne,
K/toUeBble COOOLLEHNSA, aHTUKPU3UCHbIN PR

Media Relations: nocTpoeHne 0ONrocpoYHbIX
oTHoweHun co CMW

Influencer Marketing: nogbop nuoepos MHEHUN,
noceBbl, UHTerpauyun, konnadopauun, cneynpoeKkThl,
MeOunHbIe pa3MeLleHns, macwTabHble KamnaHun

KonnpanTuHr: noarotoBka npecc-penns3os, cTaTen,
KENCOB 1 NPe3eHTaLNOHHbIX MaTepnanoB

CTPATErnd n AHAJINMTUKA
DdyHpamMmeHT ansa A4OCTUXXEeHUS Balunx 6u3Hec-Lenen

KomnnekcHbi ayouT 6peHaa N KOHKYPEHTHOW cpeapbl;
PaspaboTka KOMMYHUKALMOHHbIX U MegunacTpaTerni;

[MocTtaHoBka KPI n noctpoeHne BOPOHOK 3(PEKTUBHOCTW;

02.

EVENTS
Co3pnaem cobObiTUA,
KOTOpble 3anoOMUHalOTCS

MacwTtabHble NBEHTbI
N KoprnopaTuBHbIE MEPONPUATUSA

[Mpe3eHTaunn, NPeMbEpPbI, NPECC-TYPbIl, TECT-ApPAaNBbI

B2B n B2C-akTuBHOCTU: KOHdEpPEeHUMN, POpYMbl,
NPOMO-aKLumn

[MoNHbIN LMK OT KOHLEMNUUX N CLeHapus
00 TEXHNYECKOro Npon3BoaCTBa

MOHUTOPWHI 1 aHaNUTNKa Pe3ynbLTaToB KamMnaHuim

03.

DIGITAL & SMM
Ynpasnsiem penyTtauuen
B undgpoBson cpeae

KomnnekcHbl ayauT 6peHaa N KOHKYPEHTHOW
cpenbl

PaspaboTka KOMMYHUKALWOHHbIX
n MmegunacTparernm

[TocTtaHoBka KPI n noctpoeHne BOPOHOK
9P PEKTUBHOCTH

MOHUTOPWHI 1 aHaNNTUKa Pe3ybTaToB KamMnaHui
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Hawum
KOMMeTeHLLn

OBb ATEHTCTBE HALLUA 3KCMNMEPTU3A

04.

CREATIVE & BRANDING & PRODUCTION
Co3paem y3HaBaeMoCTb U e4NHbIN CTUNb.
NMponssoanm KOHTEHT NpogeCcCCNoOHaNbHOro

YPOBHSA

PaspaboTka KpeaTuBHbIX KoHUenuun n BIG IDEA
ON8 KaMmnaHum

BpeHagnHr n gusanH: angeHTuka, rangnanHol,
DUPMEHHBIN CTUSb

,D,I/I3aIZH N Npon3BoaCcTBO peKJ/ITaMHbIX MaTepnaioB.

OT LUndpoBbIX 6aHHEPOB 0 nonurpadun
N PeKNaMHbIX KOHCTPYKLIIA

KonupalTUHr 1 co3paHne cnoraHoB

doTo- 1 BUgeocbemMka ntobon CNo>XXHOCTN:
peK/1laMHble POJINKK, penopTa>Xn, NOCTaHOBOYHbLIE
CbEMKWU

3ByKopexxuccypa U My3blKabHOe
npoatcupoBaHmne

[TocTnpopakLUH: MOHTaX, LBETOKOPPEKLNS,
rpaduka, 3ByK

BpeHanpoBaHHbIN MEPY U CYBEHUPHAsS NPOAYKLUUS

KOMMYHUWKAUWI TOJIHOIO UNKJIA
014 BALLETO POCTA

05.

CINEMA ADVERTISING
Morpy>xaem

B KUHOTeaTpaJibHy0 atmocdepy

PasmelleHne peK/TaMHbIX POJINKOB nepen
ceaHCaMM

BpeHanpoBaHne NpocTpaHcTBa KMHOTEATPOB:

NnanTboKCbl, CTONKN, CTUKEPbI, HAanoflbHblE
HaKJIeENKN

[MpoMo-akumm, COMMINHI N UHTEPAKTUBHbIE
akTmBauumn B pone

CNOHCOPCTBO NPEMbEP, NHTErpaLmnmn
B KWHOOWNETbI 1 CONYTCTBYIOLLME MaTepuarbl

OpraHnsauus cneumanbHbIX NOKa30B
N KNHOMPEMbEP

06.

SOULlutions Atelier
NMoppaspeneHue
coumasibHOro MapKeTuHra

COLI,I/IaJ'IbeIe NMPOEKTDbI: OT KpeaTnBHbIX noeu
00 peaninsaumnmn

PaspaboTka n BegeHne napTHEPCKUX Mporpamm
c hoHOamMu

Co3spgaHve 1 peanusauusa ctparterum
BOBJIEYEHNS COTPYAHNKOB B COLMabHO-
3HaYVMble NHMUMaTUBbLI BU3Heca

ViccnepgoBaHusa 1 BOPKLLOMbI AAS pa3Butus
KCO un kopnopaTnBHOIro BOJIOHTEPCTBA
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HALLUA 3KCMNMEPTU3A

BDbI

ouemMy
MPArOT HAC

NN NN

N'MO6KoCcTb U MHAMBUAYabHbIA NOAXOA,

Mbl HE paboTaeM Mo Lab/IoHyY, KaxKOblM HaLL MPOEKT — YHMKaIeH

'nybokoe norpy>xeHme B OU3HeC KJIMeHTa

Mbl CTAHOBUMCS YaCTbtO BaLLEN KOMaH4bl

A heKTUBHOCTb U NPO3PAYHOCTDb

yeTkme KPI, OTYETHOCTb 1 KOHTPOJIb Ha BCEX aTarnax

MonHbIN UMK yenyr

Bbl MoJiydaeTe egnHOro rnogpdagdmnka gjid BCeX KOMMYHVMKaUMOHHbBIX 3aOad
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o0+

Ha PbIHKE KOMMYHI/IKaLWII\/'I

200+

yCreLwHbIX MNPOeKTOoB

=

AOBOJIbHbIX KJ/INEHTOB

18 neT

cpe,qu?l onbIT KJ/1K04YeBbIX crneunaancToB

360°

oxBaT ycnyr (MonHbIn LnKn)

HaLuo
aKCcnepTmn3a
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P
Me

1a Relations

POPMUPYEM PENYTALUUIO, KOTOPAA PABOTAET HA BALL BU3HEC

Mbl co3gaem 1 npoaBuraem UCToOpuKn, KOTopble YCUMBaroT JoBepue
K OpeHay 1 NpUBNEKatoT LieNeByo ayanuToputo

OT cTpaTternyeckoro no3nunoHNpoBaHns 0o paboTbl C nnaepamu
MHEHUIN — Mbl obecrnevnBaemM MNoAHbIN LMK KOMMYHUKALNW, KOTOPbIE
NPUHOCST N3SMEPUMBIN Pe3ynbTaT

NN N NN

HALUU KJTKOHEBDLIE HAINPABJIEHUA:

CTPATEIM i npPOoOBUXXEHUA N MO3ULMOHUNPOBAHUE

co3gaeM KoMniekcHble PR-cTparterun n ynpasnsiemMm penyTaunen
bpeHaa

MEDIA RELATIONS N PABOTA CO CMU

BbICTPamBaemM OOSITOCPOYHbIE OTHOLUEHUSA C KKOYEBBIMU Megmna
N co3gaemMm MHPopmMaymMoHHbIe NoBOObI

KOHTEHT N AHAJTTIUTUKA

CO3[0aeM KayeCTBEHHbIN KOHTEHT U oTcnexXnsaemMm ap(PeKTUBHOCTb
KOMMYHMKaL W

PABOTA C JIAOEPAMW MHEHUW

opraHnsdyem apdekTrBHbIE Konnabopauynm ¢ 6norepamu
N aKcnepTaMmu NHAyCcTpumn

AHTUKPU3NCHbIE KOMMYHUKALA

paspabaTbiBaeM NMPOTOKOSbI AEUCTBUIN N ONMEPATUBHO pearupyem
Ha HEraTUBHbLIE CUTYyaUNK
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1 NO3NLLMOHUNPOBAHME

CO3OAEM ®PYHOAMEHT Y3HABAEMOCTU U NNOAJIbHOCTWU

Mbl pa3pabaTbiBaeMm KOMMYHUKALUOHHbIE CTPaTermm, KotTopsle
dhopmupytoT YeTKUn o0bpas bpeHaa B CO3HaAHUN LeneBon ayantopun
N BbIOENSIOT BAaCc Cpean KOHKYPEHTOB

Hawa 3agada — He npocTo nHpopMmpoBaThb, a BbiICTpanBaTb
NPOYHble AMOLMUOHAJIbHbIE CBA3N, KOTOPbIE NpeBpaLlaroT
ayanTopuio B CTOPOHHUKOB BpeHaa

NN N NN

4YTO Mbl NPEAJNTIATAEM:

Pa3paboTka KjtoueBbIX COOOLLEHUMN:

npeBpaLlaemM npenmMyLLecTsa npoaykta B ybeanTenbHbie NCTOPUN

n03VILI,VIOHVIpOBaHVIe Ha PbIHKE:

HaxoammMm YHUKaJibHYO HNLWY N CO3OaeEM yCTOVIHMBbIe accounaunmmn

[MocTpoeHne JoNrocpoYHOn cTparerum:

CO3[0aeM OOPOXKHblE KapTbl B3aUMOOENCTBUA C ayaUTOPUEN Ha
BCEX aTanax: oT 3anycka o NoCcT-SIoHYa

MpopaboTka TaKTUK N MHCTPYMEHTApPUS:

onpepensemMm apryMmeHTapumn, MHCTPYMEHTbI U KaHarbl
9 PEKTNBHON KOMMYHMKALMKX C LIESIEBON ayanTOpPUeEn

AHTUKpun3ucHbin PR:

paspabarbiBaemM NPOTOKObI AENCTBUI OJS 3aLlMTbl penyTauum
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Mol BbICTpamnBaemM AOJIrOCPOYHbIe NMapTHepCKne OTHOLWWEeHUNsA

® s
c kntoyeBbiMn CMW, 4TObbI Balla NCTOpUSA Haxoauna OTKANK
eaid Kelations e

Hawa 3aga4ya — o6ecrneynTb Ka4eCTBEHHOE U perynsapHoe

M q 6 OTq CO ‘ M M MeAuitHOe NPUCYTCTBUE, KOTOPOE MOBbLIWAET AOBEPUE 1 paboTaeT
Ha yKpenseHne nmug>ka épeHga

HE PACCBDBIJIAEM MNMPECC-PEJIN3bl, A CO3AAEM MHPOMOBOAbI

YTO Mbl NPEAJNIATAEM:

;\ OpraHunsauusa BHeLLHero npecc-oducas CUCTEMHbIN MOHUTOPUHT U aHaNINTUKa:

Balle “egMHoe OKHO” O Ka4yeCTBEHHOW 1 ObICTPOW
KOMMYHUKALNK C XXypHannctamu

OoTCneXunBaHue yrnoMmHaHnm, oLeHKa ToOHanbHOCTU
n adhbpekTnBHocTn PR-akTUBHOCTEN

CTpaTterunyeckoe meguarislaHupoBaHMe: MenuaTpeHUHrY 0115 CMMKEepPOB:

NHTErpaunn B Knto4vesble oTpacnesble CMI NoAroToBKa NpeacTaBmTenel 6peHaa

K OBLLEHNIO C nNpeccom

OKCKJIIO3UBHbIE Matepuarsibl.

. PaspaboTtka megunakmnto, Q&A-0OKYMEHTOB:
NnoaroToBkKa n pasmMeleHne ctarteun, O630pOB, NMHTEPBbIO
N KOMMEHTapueB B TOMOBbIX N30aHNAX co3gaHnme KOMIMJIeEKTOB MaTtepumnasioB

014 XXKYPHaJINCTOB

OpraHusauumsa npecc-meponpuaTn NoLa KIou:

NN NN

AHTUKPU3UNCHBbIE KOMMYHUKALINIA:
OT 6PUMUHIOB N NPECC-TYPOB A0 MacliTabHbIX Npecc-

KOHepeHunmn dukcaumna n otpabotka kpusnca 8 CM n coumenuna,
HUBENNPOBAHNE HEraTnBa, NoAroToBKa PeakTUBHbIX CTEUTMEHTOB,
Co3npaHue nHpopmaLMOHHbIX MOBOOOB: MOHUTOPWHI cuTyaunm B pexxume 24/7 ¢ cobCTBEHHON CUCTEMOM

NN NN

5 anepTnpoBaHus
paspaboTka 1 NpPoABUXEHNEe HOBOCTEN, KOTOPbIE

NMHTEPECHbI Meguna
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KonmMpamTmHr
M KOHTEeHT—COonpopo>XxXaeHme

CO3OAEM TEKCTbI, KOTOPbIE YBEXAOAIKT U OCTAKOTCSH B NAMATU

YTO Mbl NMPEANTATAEM:
Mbl co3gaemM TEKCTbl, KOTOpPbie YNTalT A0 KOHLa — OT Nnpecc-

penu3os o ctaten ons Forbes
/ \ [Mpecc-maTtepuansi:
B Hawen komaHge - npodeccnoHanbHble KonMpanTepbl, NePeEBOOUYNKN Mbl cO30aeM NMHGOPMATMBHbLIE N LENNSAIOLWME NPECC-PENN3bl, CTaTb, KOMMEHTapPUN,
N KOPPEKTOPBLI, B YACIIE KOTOPbIX - ObIBLUUE XXYPHAJIUCTbI VHTEPBbIO, KOTOPbIE (POPMUPYIOT MH(ONOBOAbI, aAaNTUPYIOT C/IOXKHbIE TEMbI A5
n pepakTopbl hepepanbHbix CMU uenesown aygutopumn n nyonukyoTtcsa B Begywmnx CMIA
Hawa 3agaya — obecrneunTb Balwl 6peH Ka4yeCTBEHHbIM KOHTEHTOM, / \ Mepguna-kutbl n Q&A:

KOTOPbLIN yCUnnBaeT penytauuio
obecneymBaemM roToOBHOCTb K /It06bIM KOMMYHUKALNSIM

; \ Peun ons CrKepoB " rnpe3eHTaunn.

NOMOraemM roBopuUTb Ha OOHOM SI3blKE C ayauTopuen, paspabdbaTtbiBasi K/to4YEBbIE
coobuieHnsa gns nybnnyHbIX BbICTYNNIEHNA, co3aaBas yoeanTenbHble NnpeseHTauum
0151 UHBECTOPOB 1 NapTHEPOB, NOTOBS TE3UCHI 4J19 KOH(EPEHLNN U OTPAaCNEBbLIX
MepPOonNpPUATNIA

7\ Kewncbl n White Papers:

OEMOHCTPUPYEM SKCMNEPTHOCTb Yepes AeTalibHble pa3bopbl YCNELHbIX NPOEKTOB
N PELLUEHNI, aHaNMUTUYECKNE OTYETbI U NCCNEAOBaHNSA PbIHKA, TEXHNYECKYIO
OOKYMEeHTauMo Ans npodgeccnoHanbHOM ayantopumn
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Pa6oTa

Cc nMpepaMm MHEeHMA

PEAJIUSYEM CTPATETMHECKUE KOJUJTABOPALIUU ANA OOCTUXXEHUA BALLUX KPI

Mbl co3paem konnabopauun, roe MHTerpaunum BocrnpuHMMaoTcs
KakK LLleHHas peKoMmeHpauus, a He peknamMa

Hawa 3agada — obecnevynTb UCKPEHHEE OCBELLEHNE N CO30aTb
3KCnepTHbIN o6pa3 6peHaa B coumanbHbIX CETSX U bnorax

Mbl peann3dyem noodble popmaTbl COTPYAHNYECTBA: OT TOYEYHbIX
NOCEBOB 40 KOMIMJIEKCHOr0 MeAUNHOIo pa3MeLLEHNS UK
crneunpoekToB 1 paboTaem c pasHbiMK Brog>XeTaMmy — OT KamMnaHui
c oxBatom 600 MH NPOCMOTPOB A0 MaclTabHbIX MPOEKTOB Ha 2,1
MJIp4, MPOCMOTPOB

NN N NN

4YTO Mbl NPEAJNTIATAEM:

CtpaTternyeckumn nonbop 6,10repos:

npeBpaLlaemM npenmMyLLecTsa npoaykta B ybeanTenbHbie NCTOPUN

n03VILI,VIOHVIpOBaHVIe Ha PbIHKE:

HaxoammMm YHUKaJibHYO HNLWY N CO3OaeEM yCTOVIHMBbIe accounaunmmn

[MocTpoeHne JoNrocpoYHOn cTparerum:

CO3[0aeM OOPOXKHblE KapTbl B3aUMOOENCTBUA C ayaUTOPUEN Ha
BCEX aTanax: oT 3anycka o NoCcT-SIoHYa

MpopaboTka TaKTUK N MHCTPYMEHTApPUS:

onpepensemMm apryMmeHTapumn, MHCTPYMEHTbI U KaHarbl
9 PEKTNBHON KOMMYHMKALMKX C LIESIEBON ayanTOpPUeEn

AHTUKpun3ucHbin PR:

paspabarbiBaemM NPOTOKObI AENCTBUI OJS 3aLlMTbl penyTauum
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OBb ATEHTCTBE HALLUA SKCMNEPTHU3A

A HYUNDAI FIFA WORLD CUP

MPECC-O®PUC

OCOBEHHOCTU NMPOEKTA

Poccunickne n mexxgyHapogHsie CMU

TpeXCTOPOHHEE NMpsIMoe B3anMOgeNCTBUE U rangiaviHbl
koMmmyHukaummn (FIFA, Hyundai, 3Be3gbl ¢oyTb0/1a)

Cxxartble CPOKU N BbICOKas AnHamMuvKa peasinsaymnu

Bbicokasi KOHKYypeHUns nH@HOonoBo40B

NMHODOOMNOBOAbI
YemnunoHckas cepus asTomobunemn 7| BoicTaBka «Mysen mmposoro ¢gytbéona»
B Hyundai Motor Studio
Po3birpbiw 6unetos 7| [lepenada aBToMoObBUNEN B OhuLManbHbIN
Ha MmaT4yn YemnmoHara aBTonapk YemnmoHara
FOpun Oyob — 7| Tok-wwoy co 3Be3gamu mmposoro dytbéona
HOBbIN ambaccapgop bpeHga Hyundai B Hyundai Motor Studio

Hyundai ykpacun Mocksy
cumMmBoSIMKon YemnmoHaTa

> 1000

nyonukauum B CMUA




OBb ATEHTCTBE HALLUA 3KCMNMEPTU3A

CREATIVE MEDIA

01. - w
PR
Media Relations

KeUCbl KOMAHAbI
gezn;s 'e' BbixoaoB B CMW n 6norax/ropn
Kencbl KOMAHAbI OI
893“'0,, ST - npusBne4vYeHHbIX ambéaccanopos
Kencbl KOMAOHAbI
NMHDOOMOBOAbI

04.
Creative Branding
Prodiction
e R /] 3BeapgHbIi ambaccanop /] ABTOpPUTETHBbIE 3KCNEPTHI

JlancaH YTawesa PaboTa c neguaTtpamu 1 rocCTpyKTypamu
05, /] Influencer marketing /] Deryctauum onas mamoyek
Cinema [leryctauum n pekKpyTUHr LeneBblX KpeaTtnBHasa pacchbliika He TOIbKO
Advertisi

vertshe bnorepoB B kKayecTBe ambaccagopos bnorepam, HO 1 LeNeBbIM rpynnam

Akapemus «1001 peHb»

O6pazoBaTesfibHbI OHNanH-xab
06. i
o lutions N perynsipHbi reHepatop MHHONoBO4OB
Atelier
KenCbl KOMAHAbI
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Ob ArEHTCTBE

Ferrari

LAND

PortAventura

Barcelona

HALLA 3KCMNMEPTU3A

FERRARI LAND CONSTRUCTION

& GRAND OPENING

PR-COMPOBOXAOEHUE NPOEKTA

S 1O Q) -oon
> 700mn+

oxBaT

2 10
2 10
723

BbiXOA4bl B

nHOnBmMayasbHbIX NPeCC-TYPOB

NHOMNOBOOOB Ha KaXkaoMm
cTagun CcTpouTeNnbCcTBa

CMW Ha oTKpbITUN

TIER 1

Poccuga 24, 1O, lazeTta, JleHTa,
K1, MHTepdake, SHepaku
OM u np.
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PA3PABOTKA U OPTAHUSALIUS
CMELNPOEKTOB B CMU

@ GWM

o
"y

HAVANL " A o 3ALAYM PE3YJILTATbI
WEY: 7 nybnukauun B Gl CMW,
npoaBMxeHune BkoHTakTe 1 Telegram.

Total OTC >4,1 mnH

mopeneun 07 & 08
/] Reach >15,3 mnH

MEN TODAY

Forbes DHOO.

SAOA4YN PE3VYJIbTATbI

5 nybnukauun B Gl CMIU, BkoHTakTe n Telegram.
Total OTC >9,1 mnH
/] Total PRV >1,2 mniH

HAVAL Dargo:
npoaBnXXeHne
KOPPO3UNHON CTOUKOCTHU

Techlnsider
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OBb ATEHTCTBE

mSPURINA|

HALLUA SKCMNEPTHU3A

BRANDS’ PR

CORPORATE & CSR COMMS

PURINA PET CARE

NMPECC-O®UC

S 174

Bbixoaa 3a 2 roaa

CORPORATE & CSR COMMS

/

CobcTBEHHbIE MEPONPUATUS
KpeaTusHbIN nepesanyck 6peHOoB
LlepemoHnun Harpa>xgeHus

BbpeHO-akTnBauunmn

3anyck KoHKypca denepanbHoro
MacwTaba

[Mpomo-akumn gns ueneBblX rpymnn
Influencer marketing

KpeaTrBHble paccCbiyiku

Media relations

[nTUn

PaboTa ¢ pegakuMOHHbIMKW NylaHaMu
OKcnepTHble KOMMEHTapum

/

Cob6CcTBEHHbIE MEPONPUATUS
OTpacneBasi KOH(epeHUUs
“Purina Partners”
ObpazoBaTesfibHble pernoHanbHble
MeponpuaTUS o8 BETepUHapoB

Media relations
MuTun
3KCI'IepTHbIe KOMMeHTapI/II/I

CobcTBEHHBbIE MeponpUATUSA

[Mpecc-6pnduHr Ha NMM3D

OTKpbITUE HOBOW NMHMK Ha Npon3BoacTee B Kanyre
3anyck KCO-kamnaHun

MapTHepcTBO ¢ HKO
[Mopoep>kka 61aroTBOPUTENBHBIX MEPOMNMPUSATUN
CneunpoekTbl ¢ HKO

3anyck obpasoBaTesibHOro NpoeKkTa
Influencer marketing
TpaanyMoHHOE aHOHCKpPOBaHMe

KCO «lMypuHa B obLuecTBe»
Influencer marketing

[Mpecc-Typ B JIoHOOH
VlccnepoBaHue
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OBb ATEHTCTBE

HALLUA SKCMNEPTHU3A

CREATIVE PROJECT
WITH LOW BUDGET

MOCKBA

Maccaxupsbl "A3po3Kcnpecca" ¢ KolKaMm CMOryT
nepecectb B 6U3Hec-Knacc 1-2 mapra

fluc|w]a ]2

Mockga. 1 MmapTa. INTERFAX.RU - B yecTts [IHA KOLWIEK NACCaXupal C 3TUMKA AOMAWHUMK XUBOTHBIMU,
OTNPpasnAnLWWMECA B NOE3OKY Ha "AS[JOSKCI‘I[}ECCE". nony4aT BOSMOXHOCTb NMYyTEWEeCTBOBaTh GHM3HEC-KNaccom.

Axuna SygeT AeldcTEoBaTh 1-2 MapTa Ha BCeX HanpasneHWAX OBMXKeHWUH
noe3nos: benopycckuili Bok3an - asponopT "lepeMeTtsera”, KUeBCKMA BOK3an
: - a3ponopT "BHYKOBO", MNaBeNeLKWid BoK3an - a3ponopT "1oMoAef0B0" U
B Kupogse sapaGotan oGpaTHo.

CepBMC "KOT Ha Yac”
HUTATE NofpoGHEe Ha nnatchopme naccaxxMpoB ¢ KoliKamu 6yayT BCTPeYaTs NPOMOYTEDSI,

KOTOPLIE MPOBOOAT MX B OW3HEC-KNace, CO0BLLaeTca B Npecc-penmse
opraHKsaTopa akuum Nestle Purina. Kpoume Toro, nutoMuam npeoctasaT Habop Kopma 1 NepeHocK.

B Poccuu [eHs kolwek npasadyeTca 1 MapTa, B TO BpeMs Kak BceMupHbIM OHeM KowWwek cuuTaeTcd 8 asrycra.

Hosoctu no teme

¥Ymepna oto6epnasiuan Ha 60 Thic. pyb. B asponopty Bnagueocroka koluka Matpocka

78

Bbixoaos B CMU

S /Omnn

oxXBaT

Ctpyktypa Nestle Bnoxut 10 mnpa pybnen B paclumpeHue
dabpukn B Kanyxckon obnactu

02 wioHs 11:56 BegomocTi

BE ELID

«Hecmne lMNMypwHa MeTkep» (nogpasgenexue weeiyapckor Nestle) mHeectypyet 10 mnpg py6. B
pacluvpenie dabpuku B Kanysxckon obnacTtu B BopcuHo. CornalueHue o 3THX MHBECTULWAX
nognucanu samectuTtene rybepHaropa Kamysckoin obnactu Bnaguwmp Monoe v maea «Hectne» B
pervoHax Poccua m EBpaaua Mapcrans Ponnan.

PervoHansHbin gupekTop «Hectne MNypuxa MNeTkepr B Poccum, CHI, Typuum 1 Mspaune
Aneccangpo [3anennu coobiyun, 4To Ha habpuke NoABATCS OBE HOBLIE MUHUK K
AONCNHUTENEBHBIE CKNagckke MowHocT. 3a 2017-2019 m MolHOCTE NPeanpUATHA BbipacTeT
goeoe. B 2017 £ MOWHOCTE NpednprATHA yeennduTca Ha 30%, B 2018 1. - ewle Ha 80%, ckasan
Osanennu. MowHocTe gelcTay LMK NHWMA «HecTne» He packpbiBaeT. C MOMEHTa OTKPLITUA B
2007 r komnaHwe enaxuna B 3Ty dabpuky 12 mnpa py6. Mo cnosam Aneccadgpo [13adennu, gona
KOMM3aHWW Ha POCCHMACKOM PbiHKE KODMOB ANA AMBOTHBIX - okono 30%

OBbem poccHIACKOID pbiHKa KOPMOB ANA Kollek 1 cobak no wtoram 2016 r npesbicun 595 000 T u
Bonee 147 mnpa py6. Ha koney 2016 ¢ B Poccwm Beino 16,3 mnH cobak 1 22 3 mnH Koluek

Pabpuka B Kanyxckoi obnacTy npor3BoguT Kopma AnA kollek u cobak nog bpengamuy Purina One
Friskies, Felix, Darling, Dog Chow, Cat Chow, Gourmet u Pro Plan.

HOBOE NO3NUNOHUPOBAHUE KOPMA AJ14 KOWEK GOURMET

raseTa.ru

ELSECTHC  APMAR  MHEHMS - K¥LTYE

HasBaH cambIiii HaXOAUUBBINM KOT CTPaHbI

NONAnE WECTE O Al e A LA T TP T GO EDERANT R R FELICE WocAiicn Mo Rl EyARCAana ARKACTIAD B oTan

Maz03 3

C vapudom HACKD or 3, 7%

3apava:

TpaHCMpoBaTb, YTO Bblbupasd
Gourmet, Bawa KollkKa nony4aeT Bce
caMoe Jiy4yuiee.

PeLueHue:

kKonnabopauunsa ¢ Aspoakcnpecc.

Bce nacca)kupbl ¢ KOLWKOW NosyyaroT
becnnatHbl anrpeng B 6usHec-
Knacc, a nywucTtble — VIP-nepeHocky
n Habop CaMMNIoB.
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KAMMOAHUA MO BCEPOCCUMNCKOMY

MONOPOLY

0 F[OJTOCOBAHUIO
PR
Media Relations
KeMCbl KOMAHAbI
/] @PEOEPAJIbHBIE 1 UENb:
N PETVIOHAJIBHBIE CMW MNopaep>kaTb 06LEPOCCUNCKYIO KaMMaHWIO
No rosiocoBaHuio onga nrpbl “MoHononms’.
02. ] BEOYLLUME HOBOCTHBIE, B xone akumn y4acTHUKK rosiocoBaHns
Events Y, M- Bblbupann kaHgngarta n3 22 ropoaos Ans
NYBJINKALUN POOUNTEJIbCKUE N TANDCTANIT P ann : ponos A !
KeCcbl KOMAHADI |/|3|E||AH|/|;| pa3mMmeLlleHna Ha noJjie HoOBou MoHononuwu:
Poccus
/] PEMMOHAJIbHbIE COOBLLIECTBA
B COLICETSAX /] HIOAHCBbI:
03 M n H KOMMYHMKALMS C LINPOKOI 6a30i
Digital SMM 7| MONYJIAPHbLIE POCCUINCKUE denepanbHbiX N pernoHansHbix CMU
- oxBaT BJ1OIEPbI (16 pernoHoB Poccun)
Keuncbl KOMAOHAbI
PEAJIN3ALNA ——
o I B
Creative Branding
Prodiction
- 1 MEDIA /] TEOrrPA®UA KAMMAHUNA
KntoueBble chepepanbHble bonee 16 pernorHos
n pernoHanbHole CMU
P 1 9TAN
05, AHOHCMpOBaHMe cTapTa roiocoBaHUS
Cinema : ‘
Advertising /] SOCIAL MEDIA 2 OTAI = wwg%
Camble nonynsipHble pervoHasbHble AHOHCMpPOBaHVe Pe3ynbLTaToB P AT 4
6norepbl, KAYECTBEHHbIV roNl0ocoBaHMA BKoYas nHgonoson
NONb30BaTENIbCKUN KOHTEHT O 3anycke HOBOro U3gaHus
06.

SOULIlutions
Atelier

KeUCbl KOMAHAbI
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AHTUKPUN3UNC

HeratnsHbI HoONoBOA co3aaeT nNaBMHOoOpasHbI 3 eKT
N GOPMUPYET YCTONUMBOE OTpULLaTENIbHOE BOCTpUATME BpeHaa
Yy MaccoBOI ayguTopun.

Be3 onepaTnBHOIro 1 aBTOPUTETHOIrO BMeLLaTebCTBa 3TO NPUBOAUT
K [ONrOCPOYHOMY penyTaunoHHOMY yLiepoy.

NN N N NN

HALWUU KJTIOHEBDbIE PELLUEHUA:

OnepaTtnBHOE BbisIBJIEHUE MEPBbIX Ny6AnKauum

MopokntoueHne 60Ta n o6HoBJIEHUE CBOOOK KaXkable 30 MUHYT

MogrotoBka CTEMTMEHTA B Te4EeHUE OBYX YacoB, paccblsika no
6aze CMWU u follow-up ona KOppekTMpoBKn nybmkauumn

NMHovBuayanbHbIM NOOX0o0 K KOMMYyHUKauum ¢ Tl-kaHanamm
M noarotoBka aprymeHtaunm (npm Heob6xooMmocTHn) O
KOPPEKTUPOBKM MOCTOB B peXXMMe peasibHOro BPeMeEHN

MOHUTOPUHI U onepaTuBHasa o6paboTKa HOBbIX BbIXO40B

WHuummnpoBaHme HoBbIX MHAPOMOBOOOB OJ19 rapMoOHM3aLUun
nHdoonosisa BOKpPYr 6peHaa rno urtoram KpU3ancHOM cutyauum
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OBb ATEHTCTBE HALLUA SKCMNEPTHU3A

GEELY

KENC
MO PABOTE CO CMM

/1 CUTYALNA:

B Telegram kaHane nosisnstoTcs cnyxu ob yxoge
KUTanckoro aBtobpeHaga ¢ pOCCUNCKOro pbiHKa, no3xe
HOBOCTb nogxsaTtbiBatoT Heckonbko CMW, B nHdonone

HauyMHarTCA OOCY>XXKOEHUS.

Geely onposepr cnyxu 06 yxone asToMO6UNbHOM <
MapKu C POCCMUCKOro pPbiHKa

Bpexp npoponxaet pabotarh B Poccumn

248

My6nunkaumm B CMU ¢ nonoxxutesnbHbiM ToV no
nToram paccbiyiku odouLIMasibHOro 3asiBJIeHUS
N TOYEYHON KOPPEKTUPOBKON MaTepuasioB

1 PUCK:
HepnoBepue co CTOPOHbI KIIMEHTOB N CHUXXEHWNE
M/1H
o
MOCKBA, 3 mona. [TACC/. KuTalckwit asTomoBunoHeii Bpeng Geely npogonmaer pabotars B Poccuw, cooBluuna o
npecc-cnyxba KoMRaHUK. co Bo Kyn Hbl " OXBaT
P E3yn bTATbI : ﬁ A.BT.(IJHI\PK Nerxoevie aeTo  TecT-Apaissl Euwg - E .- ' B IR | YRS CIVRONE WL RD ey ol

= 50 v omm M
LADA  senroes L

/] OnepatuBHasi oTpaboTka CryxoB
npespaTuia HeraTUBHbIN KENC
B MacLwTabHyo ynpaBasiemMyto
NHOKaMMaHMo ¢ NO3UTUBHbLIM ToV
n Bbixogamu B TOlM-n3pgaHnax
(Rg.ru, TACC, PBK n 14,

naer

AUTONEWS TecT-gpanios  Uenw  YTrnwaa wioHHeA cBop  Whpade  Bropwuka  Bunete MO KoHonoxTst HosocTv E sl Kocran

GEELY 3 wona 2025 | lNopenuToca #» | sdckaoans

-4 lNopnvcatsees va Telegram-kanan

Geely onpoBepr undpopmauumio o6 yxopge
u3 Poccuu. MogpobHocTn

Mpeactasutenn Geely HasBanu UCTOUHMKK, coobumeliMe 0b yxope bpenaa ¢
POCCUNCKOrQ PbIHKE, He 3ac/YXUBaKLWKMMK LOBEPUN

—
=

Geely: 06 yxoae Mmapku us Poccum peym He

B cetu noseunacs nudopmauyua, yto Mapka Geely B nepcnektMee MomeT
MOKUHYTE POCCHIMCKUIA peiHOK. "Poccuiickan razeTa” obpaTinace 3a

KOMMEHTAPMEM B Npecc-cywBy KoMnaHuu.

Komnanus Geely onposepria coobuienne 06 yxone s Poccun

Epena astomobuneil Geely npofomsaer pabory a Poccun

ol T R ¥
docters [1f] OMOOA sevoum moLmmET Gxn g
: e @ TOTOTA ('._.

Era CTEKIOBA £ POSERMTHCR

NOMENMTHCA o

=]
Geely EXS EM-i
CnoBofa nytowoct nwk o redoe

(14 Fl_ll:" o

&1 I® |
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HALLUA SKCMNEPTHU3A

GEELY

KENC
PABOTE C TELEGRAM-KAHAJTAMW

/1 CUTYALNA:

/] PUCK:

B KpynHom HOBOCTHOM Telegram-kaHasne nosiBnaeTcs
NOCT C HEQOCTOBEPHOW NH(bopMaLnen o0 NpUYNHaXx
OT3bIBHOWN KaMnaHuy KUTanckoro aBtobpeHaa.

HepooBepue co CTOPOHLI KITMEHTOB, yaap no penyTraunu
N CHUXKEHME 0OBEMOB NMpoaax.

PE3VYJ1bTATbI:

/

16

Ob6palueHne K NepBONCTOYHNKY

C TEXHMYECKOWN aprymMeHTaumen

n nHaouesugyanbHaa paborta

C KaHanamu-pacnpocTpaHUTENAMN
obecrneynna BbipaBHUBaHNE
obLero HoBOCTHOro oHa,
npenoTBpaTmMB pacnpocTpaHeHne
NNO>XKHOIO COOBLLEHUS.

NcnpaBrieHHbIX MOCTOB B KaHaslax C ayouTopuen
ot 100-2,5 mnH NnoonNMcyYmKoB

14.0Omnn

COBOKYIMHbIA OXBaT

1 kaHan BxoauT B TOIN-30 penTUHra
3 kaHana Bxoadat B TOIN-100 penTtuHra

MockBa cerogHs

5101 m

2 410 346 nogonucunkos 4410346 201.5k
Hosoctn n CMA
MockoBckaa XpoHuKa m
h1 1 730 610 nognucumkos SIS Ci 7571
Hosoctin 1 CMU
Geely oT3biBaeT noyTK 18 ThicAY Mogenel Emgrand no sceid Poccunm
- no gaHHbIM Baza, nputinHa B HekoppekTHoi1 paboTte
BEHTWIALUWOHHOrO KnanaHa TonansHoro baka, koTopasa MoxeT
NPUBECTI K BO3TOPaHIIo.
Baza Junepbl NpocaT ocTaBNATL 3anBkv 1 obelwwarT pelwnTe Npobaemy.
- 1643 978 533.5k 11 320
1643 978 nonnvcunkos UPD: "B cnytiae HEWCNPABHOCTI CUCTEMbI BEHTUNALMW TONAWEHOrO
6aka BO3MOXHbI CNejytoLiie NocneAcTBunA: sanax 6eH3vHa B canoHe
Hosoctn u CMU unu Bo3ne agToMobung, HepoeHas paboTa gBuraTens (NnagawLme
obopoTel, HekoppekTHan paboTa gpoccensHoOM 3acNoHKY), NoTepn
MOLLHOCTW, NOBLILLEHHbIY pacxog TonAvsa 1, B peAKnx ciydasx,

. duzmueckoe cxatme TonmMeHoro Baka. Takxe NpU3HaKoM
becnowagHbin baH... HEWUCNPABHOCTK ABAAETCA LWMNALLMIA 3BYK NPW OTKPLITUK AOKa
1959 630 roririciiigs 1253639 132.2k 7277 bersobaka, CBMARTENLCTBYIOLLWIA 0 HapyLUEHY HOPMansHOro

MOANMCINKOR chpoca gasneHus. Ho Bo3ropaHue AaHHbli AehekT He Bbi3biBaeT",
SRR — yTouHunu «base» B Geely.

@ MoanucaTees Ha Baza | MNpucnate HOBOCTh

KoppeKkTupoBku B KaHanax,
BxooAawmx B TOM-30 n TOTI-
100 penTuHra*

*INo gaHHbIM KpynHenLwen
aHanuTuyeckom nnatdopmobl

N OTKPbITOro Katasnora Telegram-
KaHanoB 1 4yaToB - tgstat.ru
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KENC

GEELY

PABOTE C TELEGRAM-KAHAJIAMA

/1 CUTYAUUSA:
B KpynHom HOBOCTHOM Telegram-kaHane nosiBnaeTcs
NOCT C HeQOCTOBEPHOW NH(opMaLMEN O HEKOPPEKTHOM
paboTe gBuratesien Ha HEKOTOPbIX MOOENX.

71 PUCK:

HepooBepue co CTOPOHLI KITMEHTOB, yaap no penyTraunu
N CHUXKEHME 0OBEMOB NMpoaax.

12

MCI'IpaBJ'IeHHbIX MOCTOB B KaHaJ1ax

c ayoutopuen ot 100-2,2 mnH
noanMCcYnKoB

8vnn

COBOKYMHbIN OxXBaT

PE3VYJIbTATDI:

/

OnepaTuBHOE 3asB/ieHne O pe3ynbTaTtax paccrenoBaHns

OaHHOro criy4yasd KOMMaHWen ¢ NoSiCHEHNEM, YTO

aBTOMOOWNb GblN BBE3EH B CTPaHy NyTemM napasienibHOro
MMMopTa 1 He 6bIN Hagnexallum obpasom aganTupoBaH

K flokanbHbIM ycnosusam. MIHgneuayanoHas paboTa ¢
KaHasiaMmn-pacnpocTpaHnuTenaMy No3BONAN HE TOSIbKO
BbIPOBHATb HOBOCTHOW (POH, HO 1 NepeBecTn POKYC

BHMMaHUS Ha TeMy ocobeHHOCTeNn akcnayaTauun “cepbix”
aBToOMObUNen.

1 Telegram-kaHan exoaut B TOIN-30 pentuHra
1 Telegram-kaHan Bxogunt B TOIN-100 penTuHra

Hoeoctu u CMU

: N JKCMoNT
9239 521 noanmcumos 2239521 216.6k 3699
TexHonoruu :
Baza
1 638 379 riapricuwicon 1638379 548.2k 11 435

Aucnnont &

14:06

Hocuuc:dpoca

L g%
! PEEHSRARGR SR

4
Kvtalckni Geely caameTcs ¢ Moc

KOBCKUM Gaaly,

BNESERREHERLE, &
SHEREU

Ml CRRIANUCL € KOMNBHWER
Geely international, oxmaan okoH
HATENBHOMD NOATRENKASHWA

HoBeHbkue kuTanckue Geely TepaloT ynpaeneHue npamo
B0 Bpemsa [BVMMEHWA — MallMHbI MAcCOBO BbIXOAAT U3
CTPOA M3-3a BHE3amnHbliX NONOMOK MOTOPOB.

MpU4YKHa: 3aBOACKON Gpak. XKXUTenbHuUa PocToBa-Ha-
[oHy BukTopua T. pacckasana, yto eé Geely Cityray
cnomanach Yepes NATb AHEeil nocne NoKynku no
napannensHoMy MMMOPTY: ABUraTenb 3a4bIMUCH,
UWNMHAPBI 3an1No Macnom. 3ameHa — 265 Toicavy pybnen,

rapaHTvA He nomorna.

KoppeKkTupoBku B KaHanax,
BxooAawmx B TOM-30 n TOTI-
100 penTuHra*

*INo gaHHbIM KpynHenLwen
aHanuTuyeckom nnatdopmobl

N OTKPbITOro Katasnora Telegram-
KaHanoB 1 4yaToB - tgstat.ru
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KoprnopaTmBHbIE
N KINTMEHTCKMNe MeponpmaTma

CO3OAEM NPOCTPAHCTBA, N'AE POXXOAETCSH JIOAJIbHOCTb K BPEHAY

Mbl opraHmndyem cobbiTus ntoboro macwraba —
OT KaMepHbIX BCTPeY A0 MacwTabHbIX KOHMepeHUUI

Ka>xpoe MeponpmnaTne CTaHoOBUTCA NHCTPYMEHTOM YKpPeErJieHUs
OTHOLUEHUN C KIIMEHTaMWN, napTHepamMmn n CoTpygHnMKamMm

NN N NN

HALWUU KJTIOHEBDbIE PELLUEHUA:

OpraHunsaumnsa co6CcTBEHHbIX MeponpuaTUn

paspabaTbiBaeM 1 NPOBOAMM 3KCKJIHO3VBHbIE COObITUSA
nop KJito4 — OT KOHLEenuun oo peanvnsaumm

UHTerpauunsa 6peHaa B cobbiTUA

opraHM3yem ecTecTBeHHOe BHeapeHne Ballero opeHaa
B MEponpuaTUs, hecTrBann U KJIMEHTCKNE aKTUBHOCTM

YHuKasibHble 6peHO-30Hbl

co3faeM 3arnoMuHaloLLmMecs NpocTpaHcTBa Ha 6o
rnaowagke — OT NCTOPUNYHECKUX J'IOKaLl,I/IIZ 0O COBPEMEHHbDbIX
On3Hec-LEeHTPOB

Ownnepckune n KNMeHTCKue KoHpepeHuumn

opraHu3yem fesnioBble CObbITUS, KOTOPbIE YKPENNSAOT
NapTHEPCKMNE OTHOLLEHUS N NOBbIWAKOT NOSAIBHOCTb

MpodbeccmoHanbHbIM NpoOaKLUH

obecneydnBaem MosiHbIN LKA OTO- N BUOEOCHEMKIN OIS
MeponpuaTum ntoboro dopmarta — indoor n outdoor
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02.

Events

KeWncbl KOMAHAbI

03.

Digital SMM

3AKpPbITbIe NMpe3eHTALN
[TpeMbepbl 00 NnpeMbepbl

CO34AEM MOMEHT UCTWHbI, KOFOA BPEHA FrOBOPUT C AYAUTOPUEWN BNEPBLIE

Mbl co3gaem 3KCKJI03UBHbIN OOCTYN 1 NpeBpalLaemM 3anyck npoaykra
B KyNbTypHOEe coObiTue

Kencbl KOMAOHAbI

O4.

Creative Branding
Prodiction

[0 cHATUS amMbapro Mbl MPOBOANM 3aKPbITYHO Npe3eHTaunto gns
kno4deBblx CMWU 1 nngepoB MHEHNW, KOTopas reHepUpPyeT He NPOCTO
HOBOCTHOW LWYM, & KQ4eCTBEHHbIN, MMYyO6OKNIN KOHTEHT, OCHOBAHHbIN Ha
NINYHOM OnNbITE aBTOPOB

KeMncbl KOMAHAbI

05.

Cinema
Advertising

Hawa 3agadya — cgenaTb Tak, 4Tobbl KO OHIO cTapTa npoaa y Balwen
Leneson ayoutopum yxxe cpopmmpoBasncst 0CoO3HaHHbIN CNpPOC

06.

SOULIlutions
Atelier

KeUCbl KOMAHAbI

NN NN

4YTO Mbl NPEAJNTIATAEM:

CTtpaTteruns nepBoro BrnevyaTts/iIeHUs:
OT cueHapusi oo atmocoepbl — Bce paboTaeT Ha (hopMmnpoBaHue
WOW-adhdekTa

MMmepCuBHbIA CTOPUTESIJTUNHT:
NOrpy><aem rocTen B LEHHOCTb BpeHaa Yepes onbIT, a HE Yepes
cyxune gakThl

TexHonormm Kak MCKYCCTBO.
NMHTEePaKTUBHbIE NHCTAINIALUNN U FlepCbOMaHCbl, KOTOpPblE
CTaHOBATCA YaCTbKO HOBOCTHOIO NOBOAOAa

ToyeyHble aKTBaLUW:
Ka>Xkabl 9NEMEHT MEPONPUATUA — OT AeKopa OO0 pa3BieYeHnn —
paboTaeT Ha yCuneHme Karn4eBoro coobuleHmns
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OHNaMH-Npe3eHTALLnMU |

Bawa ayamtTopua - BeCb MUP

Mbl HE NTPOBOAUM OHJTIAUH-MEPOMPUATUSA. Mbl CO34AEM LIMDPOBLIE BMEYATIEHUA

Mbl co3gaemM OHNanH-MePONPUATUSA, KOTOPblE HE YCTynakT no
BO34eWCTBUIO IMMHOMY NPUCYTCTBUIO

Hawa komaHga npespalwlaeT cTaHgapTHYO Npe3eHTaumio
B MyNbTU(OPMATHbIN KOHTEHT, KOTOPbIN paboTaeT 1 nocne nocne
OKOHYaHUA TpaHCaunn

Kaxxgas getanb — OT cueHapusi 4o MoHTaxka — paboTaeT Ha
yaep>XaHne BHUMaHNUAa 1 popMupoBaHmne HY)KHOro BneyaTt/ieHus
O Bawem b6peHpae

NN N A

AN

4YTO Mbl NPEAJNTIATAEM:

MpodbeccmoHanbHbIV BUOEONPOOAKLLH:
MHOIrokamMepHas CbeMKa, Ka4eCTBEHHbIE CBET N 3BYK

[Mpe3eHTaunn cnnMKepos:
NMoOMOraeT BbICTPOUTb BbICTYIJ1IEHNA 0114 OOCTUXXEHNA
MaKCMMaJibHOIro BO3,EI,€VICTBI/IFI Ha aygnToputo

IMHaMNYHbIe NHTPO-POJIUKM:
co3naemM HacTpoeHune n rnpaBlJibHble OXKUOaHUA Y ayaNTOPUN

dononHeHHaa peanbHOCTb (AR):
BU3Yyann3npyeM CIIOXKHble KOHLENUNN MPOCTO U 3P(PEKTHO

NWMmmepcuBHbIN cayHO-ON3aNH:
yrpaBnisgeM aMOLUUSIMN 3PUTENEN Yepe3 3BYKOBOE NMPOCTPAHCTBO

NMHTepaKTuBHbIE 971EMEHTDI:
OHNnanH-ronocoBaHus, Q&A ceccun, MHTEPaAKTUBHbIE OMNPOCHI
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[Mpecc-TvypbI |

ABTOMOBU/IbHDbIE 9KCNeauLLnMm

NYHWUE NYBJTIUKALUUUN POXXOAIKOTCAH B HACTOALWLNX NYTELWWECTBUAX

4YTO Mbl NPEAJIATAEM:
Mbl HE NPOCTO OpraHn3yemM Noesgky — Mbl pa3pabaTbiBaem

NMPOEeKTbl NOoA KJIKY: OT nepBOHaqaanoM noen m eraTMBHOVI 7\

KOHL,enuun 0o NoSIHOW peannsaumm n oTYETHOCTH KoHuenums:

co3aaeM yHUKaNbHY UOe U cueHapuii

MEepOonpUATUS, KOTOpble BblOenaT Ball 6peH
Halwa komaHaa co3gaeT He3abbiBaeMble aKCneauuuu, roe Kaxkaas

netanb paboTaeT Ha packpbITUe XxapakTepa aBToMobuns
N hopMUpoOBaHmME NOANBHOCTY ayauTopuin

OKCKJ1H03MBHbIE MapLLPYTb:
paspabaTtbiBaeM TPEKN, KOTopble naeanbHO
pPacKpbIBaOT NOTEHLMaN aBTOMOOWIS

Mbl HEe NPOCTO NMoka3sbiBaeM aBTOMOOWUIIb — Mbl CO3[aeM YCIIOBUS, ; \
roe pacKkpbiBaeTCA ero HacTosLui XxapakTep

;\ [MonHbIn KomdbopT N 6€30MNacHOCTb:
opraHn3dyem TeXHNHECKYIO noanep>XKy n norncTtuky
noboro ypoBHS

/ \ PR-conposoxgeHue 24/7:
KYpPUpYEM B3aMOOENCTBUNE C yHAaCTHUKAMM
0nA co3gaHnd Ka4eCTBEeHHbIX MaTepmnasioB
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O6vyueHuMe NpoavKTyY

A9 OUNNEepPCKUX LLeHTPOB

NMPEBPALLAEM 3HAHUA O NMPOAYKTE B UHCTPYMEHT YBEJIMMEHUSA NMPOOAX

Mbl npeBpallaemM TEXHNYECKMNE XapaKTEPUCTNKN B yoeauTenbHble
aprymMmeHTbl 419 NOKYNKU

Hawwn TpeHnHrn gatoT coTpyaHnKaM OUNepCcKnX LEHTPOB He MPOCTOo
3HaHWS, a peasibHbl OMNbIT yNpaB/ieHUa aBTOMOOGUIeM B pa3HbIxX
peXxXunmax n cutyauusx

OnbIT BOXOEHMS NOMOraeT napnpoBaTtb Ntobble BO3paXKeHUs
K/IMEHTOB - NPaKTUKa rnpeoodpasyeTcs B Npoaaxmu.

Bce npegcraButenn sawen gunepckon CETU rOBOPST O NPoAyKTe
Ha OQHOM $13blKe, TPAHCINPYS eAUHbIN CTaHAAapPT KadvecTBa

NN N NN

4YTO Mbl NPEAJNTIATAEM:

Cob6¢cTBEHHbIV Nyn npodoeccruoHasibHbIX MHCTPYKTOPOB
C 3KCMNepTn3om B aBTOMOBUNIBLHON NHOYCTPUN

CneumnasnibHO pa3paboTaHHble MapLLUPYThlI,
pacKpbiBarwOLWne Kjro4veBble npenMmyLiectBa aBToMobunnga

YHUKasibHOEe NnpuoXXeHue
C NHTEPaKTNBHbIMN MaTepunaiamMmmn n TeCTNpoBaHNEM

MonHbIN NapK aBTOMOGUIEN
0151 CpaBHUTENbHbBIX TECTOB 1 OTPABOTKN BO3Pa>KEHUI

MexaHu4yecKmne KOHCTPYKLUMUN N TPeHaXXepbl
0N AEMOHCTPaUMN TEXHUNYECKNX OCODEHHOCTEN
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Road show —

TypHe no Poccuum

NMPUBO3UM BALLU BPEH/, B KAXXAbI TOPOA, AE ECTb BALUU KJIMEHTbI

Road Show — 310 60bLue, YEM TYpPHE. DTO MOBUIBLHOE LLOY, KOTOPOE
Mbl CO34a€EM C HYNS 1 NPUBO3UM B Balun AUNEPCKNEe LEeHTPbI Mo
BCen cTpaHe, oxBaTblBasd BCE K/OYEBbIE PErMOHbI NMPUCYTCTBUS
OpeHpa

Mbl npeBpallaemM cTaHgapTHbIe MNOLWAaKN B NPocTpaHcTBa Ans
NPSAMOro KOHTaKTa C ayaAuToOpPUen: XX1UBOro o6LLEHNS C KITMEHTaMMU,
roe Kaxjas getanb pabotaeT Ha yKpensieHue NosiJibHOCTU K 6peHay

NN N NN

4YTO Mbl NPEAJNTIATAEM:

Pa3paboTKy YHMKaIbHOW KOHLEMNLuun
Loy noA uenu sawero 6peHaa

ApanTtauumio NnporpamMmmbl
noa 0COBEHHOCTN KaXXaoro gniepcKkoro ueHTpa

OpraHunsauuio NoJSIHOro uuKna —
OT JIOTMCTUKN OO0 npoBeneHnd MGpOI’IpVIFlTVIf/]

NMHTepaKTuBHbIE 30HbI
C TeCT-,qpaIZBaMM N NPOAOYKTNBHbIMN aKTUBHOCTAMUN

MpodheccmoHanbHy0 OTO- N BUOEOCHEMKY
019 nocnenyrLero NnpoaBunXeHns
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EVENTS
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. e ME ‘D‘ MA KOHOEPEH |_|I V%

Media Relations

KeMncbl KOMAHAbI

@O ABTOBA3 UTOIN roAA 2025 WHBECTULMOHHAS KOHOEPEHLSA
02.
Events
Kencbl KOMAHAbI s " : N d4° '_ =3 p - : Suly : S—— ."."*- =
LEEPEMOHMA I ONMUCAIIMS
03.
Digital SMM

Kencbl KOMAOHAbI

S~ P Yoo R R x ® GWM MAPKETUHIOBAS KOHOEPEHLINSA 2025

Prodiction

KeMncbl KOMAHAbI

OEHb POXXOEHUA BPEHOA
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@O LADA LADA VESTA, AURA, UCKPA, NIVA JNECOO0 J7/J8

HOBbBIE TOPU3O0HTbI

RN

-

02.

Events

Wi,

KeWncbl KOMAHAbI z

=17

03.

Digital SMM

Kencbl KOMAOHAbI
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Media Relations
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PREFACE, SITIRAY, EX5 BELGEE X50, X70

02.

Events

KeWncbl KOMAHAbI

03.

Digital SMM

Kencbl KOMAOHAbI

e — T ERbe 0 " STV \Y/, VB HAVAL H7, H9, JOLION, DARGO

Prodiction

KeACbl KOMAHAbI o - o ) R — o \/_

05.

Cinemd o F : . HAVALI
Advertising

E68IcH A

06.

SOULIlutions
Atelier

KeUCbl KOMAHAbI




OBb ATEHTCTBE HALLUA SKCMNEPTHU3A

CREATIVE MEDIA

== WUHTEMPALUM BPEHOOB

Media Relations

KeMncbl KOMAHAbI

CHERY - EAEM B 300INAPK TAKCU ®OPYM ZA RULEM FEST
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Events
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Kencbl KOMAOHAbI

Prodiction

B AP | - - ) ) )RR ) |
((:)4t srandine = e H NAWVANL TAKCU ®OPYM ZA RULEM FEST

KeMncbl KOMAHAbI

OO DA
SJN=C00
O5. CNEMNOWM @ﬁl
Cinema TECT-OPAWB ¥
Advertising [/ 4
: AN
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! e
5
m
g
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SOULlutions
Atelier

KeUCbl KOMAHAbI
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KITMEHTCKWE

KOMOHOOM aBTO-event
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N BHYTPEHHUE MEPOINMPUATUA

Kencbl KOMOHAbI
TN

O-PEOPLE KJ1YB NYYLWUU COTPYOHUK
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FAMILY DAY -
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TA
MM

NMPEBPALLAEM LN®POBOE NMPOCTPAHCTBO B KAHAN AJ11 POCTA BALUEINO BU3HECA

Mbl co3naem KomMmnnekcHytro digital-akocucrtemy,
roe KaXkgbin aneMeHT — OT nocTa B couceTax go SEO-ontnmmnsauun —
paboTaeT Ha Balwn busHec-Lenn.

Hawa donnocodunsa — ato cuHeprus Kpeatmea, aHaIMTUKN U TEXHOOM NI
ONs1 OCTUXKEHNSI UBMEPUMbIX PE3Y/bTaToB

NN N NN

HALWUU KJTKOHEBbIE HAINPABJIEHUA:

SMM mn KOHTEHT-cTpaTermm

CO3[0a€eM N BEAEM CouMnarbHble CETU, KOTOPbIE BOBJIEKAIOT
N KOHBEPTUPYIOT ayanUTOPMIO

YnpasneHue penytaumen (ORM/SERM)

dopmupyem No3nTUBHLIN LdpoBon obpas n paboTaem
C OT3blBaMu

Pa6oTta ¢ 6snorepamm n UGC

opraHn3yem Konna6opau,|/||/| n CTUMynnpyem cosgaHme
NnoJib30BAaTeJIbCKOINoO KOHTEHTA

WEB-aHanuntunka n ontummnsaums

aHanM3npyem noBeneHne nonb3oBaTenen
N ynyywaem rnokasartenm canta

Programmatic n npambie pa3meLLeHns

obecneymBaemM Npo3pavyHOCTb N apdhekTBHOCTL digital-
MegnapasMeLLeHN Yepesd NepenoBble TEXHONOMMN N 3KCNEPTU3Y
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PR

Media Relations

SMM

KeMncbl KOMAHAbI

02.

Events

N KOHTEHT-CTpAaTermm

KeWncbl KOMAHAbI

03.

Digital SMM

CO3AEM COOBLUECTBA, KOTOPbIE )XUBYT U BBAMMOOENCTBYIOT

4YTO Mbl NPEAJNTIATAEM:
MbI npeBpaLyaemM counarnbHble CETV B MOLLHbIA KaHan KOMMYHUKaLmum

C Bawewn aygutopuen. Hawa komaHga — ato SMM-cTpaTern, KOHTEeHT-

Kencbl KOMAOHAbI

O4.

Creative Branding
Prodiction

Pa3paboTka KOHTEeHT-CcTpaTerum:
CO3[0aeM eOMNHY0 KOHLEMUWIO NMPOOABMXKEHNS ONA BCeX niaTtdopm
C y4yeToM crieymdukmn 6peHaa n ueneson ayautopun

MEHeO Xepbl N TAPreToNIorn C BHYLINTENbHbLIM OMNbITOM BEOEHUNS MPOEKTOB
onst 6peHaoB B pa3/inMyHbIX chepax pbiHKa

Mbl nNOHMMaeMm, Kak paboTaTb C pasHbIMU ayauUTOPMUSIMU, a HaLl OnbIT
NO3BOMSET HAM HaXoOUTb YHUKaSIbHbIE TOYKN COMNPUKOCHOBEHUS
C Ka>kgow rpynnon, co3gaBasi KOHTEHT, KOTOPbIM HE NPOCTO NybnnkyeTcs,

BeneHue couunanbHbIX ceTeun:
eXxegHeBHOe HarnosiHeHNe, Mogepaumnsi, B3anmoagencTemne
C ayguTOpPUEN N POCT BOB/IEYEHHOCTU

KeMncbl KOMAHAbI

05.

Cinema
Advertising

a pewaeTt 6U3Hec-3apadn: BoBekaeT, yoexxaaeT U KOHBepTMpyeT

TapreTunpoBaHHaa peksiama:
HaCTpOVIKa N BegeHne pekKjiaMHbIX KaMHaHMVI, HarnpaBJ1IEHHbIX
Ha KOHKPETHbIE CErMeHTbl ayaUTOPUNn

AHaINTUKa N OTYETHOCTb:

06.

SOULIlutions
Atelier

NN N A

otcnexwusaHune KPI, aHann3 apPpeKkTUBHOCTN KOHTEHTA
N ONTUMN3aUNS cTpaTernm

KeUCbl KOMAHAbI
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YnpaerieHuMe penyTaumeun

(ORM/SERM

®OPMWUPYEM 1 3ALLULLAEM LIMDOPOBOU OBPA3 EPEHAA

Mbl co3pgaem makcumanbHO 3P eKTUBHYIO CUCTEMY MOHUTOPUHra
W ynpaBneHusa penyTtauuen.

Hawa komanga — akcnepTbl N0 MeanaaHannTuke N KPU3NCHbIM
KOMMYHUKaALUUSIM C OMNbITOM paboTbl C KPYNHbIMU POCCUNCKUMI
N MeXXAyHapoAHbIMY KOMAaHUAMU

Hawa 3agadya — obecneynTtb NO3UTUBHOE Bocnpusitue bpeHaa B digital-
NPOCTPaHCTBE 1 ONePaTUBHO pearnpoBaTb Ha NOble Yyrpo3bl penyTaunm

NN N A

4YTO Mbl NPEAJNTIATAEM:

MOHUTOPUHI YNMOMNHAHWIA:
OTCNeXmnBaHme oT3bIBOB 1 06Ccy>XaeHU bpeHaa Ha BCEX
LMGPOBLIX Nowankax

PaboTa c oT3biBamMu:

npoeccnoHanbHoe 1 onepaTnBHOE B3anMogencTemne
C NoNb30BaTeNSIMN Ha canTax-OT30BMKAX N B COLCETSIX,
NHULMNPOBaHNE ANCKYCCUN OT AreHTOB BNSIHUS

SERM-npoasuxeHwue:
NOBbILLEHNE NO3NLNA NO3UTUBHOIO KOHTEHTA
B MOVMCKOBOW Bblaaye

AHTUKpPU3UC:
pa3paboTka NpOTOKON0OB AENCTBUN 1 onepaTuBHOE
pearmpoBaH/e Ha HeraTue




OBb ATEHTCTBE HALLUA 3KCMNMEPTU3A

CREATIVE MEDIA

.. PaboTa c 6norepamm
m UGC

02.
Events
Keucobl KOMOHAbI
CO3AAEM 3KCIMNEPTHbIN OBPAS, NPEBPALLAEM NOJIb3OBATEJIEN B AABOKATOB BPEHA
3 YTO Mbl NMPEAJIATAEM:
03. Mbl co3gaem cuctemy paboTbl C nMgepamMm MHEHUU U NONb30BaTENTbCKUM
Digital SMM KOHTEHTOM, KOTOpasi NPUHOCUT U3MEpPUMbIe pPe3yJibTaTbl.
coem KomarAn / \ Influencer-mapkeTuHr ctpareruvs:
: nonbop 6noreposB NO peneBaHTHOCTU, OXBaTy
Hawa komaHpga — cneuyuanucTel no influencer-mapkeTuHry ¢ TenabiMu
y N BOBNEYEHHOCTU aygnTopum
KOHTakTamu B 6/1orepckomn cpeae
O4. Hawa 3apavya — obecne4ynTb eCTECTBEHHOE N OpraHN4yHoe NMPUCyTCTBUE ; \ OpraHusauma konnabopauum:
S e BRI 6peHpa B LMMPOBOM MPOCTPAHCTBE Yepe3 aBTOPUTETHbIE MCTOYHUKM TSIt RIS == O | pEir1=X0) SXols) pafe
rociction KOHTPOJSA UCNOSTHEHUS
KeMACbl KOMAHAbI
/ \ CtunmynuposaHue UGC:
co3QaHue ycrnoBun gns reHepauumn
05 NONIb30BaTENIbCKOro KOHTEHTA
Cinema
Advertising
/ \ KOHKypCbI:
pazpaboTka n opraHn3aumst KOHKYPCHbIX
akTmBauum B coumeguma
06. 7‘ :
SOULlutions CI'IeLl,I'IpoeKTbI. .
Atelier cO3JaHune 1 peanmsaymsa KpeaTuBHbIX akTUBaLum
KEChI KOMAHA! C nugepamMmy MHeHunn nroboro mactaba
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WEB-aHOnNmMT™MKQO
“ onTMMmM3aLLm1a

NMPEBPALLAEM NMOCETUTEJIEN B KJINEHTOB

Mbl aHanM3npyem rnoBeneHME NONb30BATENEN U BbISIBISEM TOYKM pOCTa
nns sawero digital-npncytctBug

Halwa 3agaya — noBbICUTb KOHBEepCUIo 1N yiy4dllnTb NoJIb30BaTENIbCKU
OonbIT Ha OCHOBE OaHHbIX

NN N A

4YTO Mbl NPEAJNTIATAEM:

AyouTt cauTa:
KOMMEKCHbIN aHann3 I-038.6I/IJ'II/ITI/I, TEXHNYECKNX
napamMeTpoB U KOHTEHTA

HacTtponka aHanutuku:
BHeOpeHue cnctem cbopa gaHHbIX
N hbopMUpoBaHME OTYETHbIX gawbopanos

A/B TecTtunpoBaHwue:
npoBepkKa rmnoTe3 sy rnoBbllleHNd KOHBEPCUNN

PekomeHOaummy no onTMMmmsauum:
npPEakKTnyeckne npeno>xXeHna no yayyweHunro
MONb30BaTENIbCKOro onbITa
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PROGRAMMATIC
1 NpsaMble

pa3MeLL.eHMsA

Mbl co3gaem appeKTUBHbIE MegnakamMmnaHuu, rge TEXHOIornn
BCTpeYaroTcs co cTparternen. Hawa komaHga — aKcnepThbl NO
nporpamMmMaTuky n meguabanHry ¢ gOCTynom K KpyrnHenLwmnm
peKSiaMHbIM niowagkam u NnapTHEPCKUM CETAM

Hawa 3apgavya — ob6ecne4yntb MakcumasbHyo 3thheKTUBHOCTb
peKaMHbIX UHBECTULNIN Yepe3 TOUHbIV TAPreTUHI 1 NPO3PaYvHYHo
CUCTEMY pa3MeLLEHNN

KOHTPOJINPYEM KAXXAbIU NOKA3 BALLUEA PEKJTAMHOW KAMMAHUN

NN NN

YTO Mbl NPEAJIATAEM:

MporpammaTmnk-KamnaHunn:
aBTOMaTM3NPOBAaHHbIE 3aKYMKN peklaMbl C UCMOSIb30BaHNEM
cuctem Real-Time Bidding (RTB) ons makcumansHom

9P PEeKTNBHOCTH

Mpsamble pa3meLLeHus:
paboTa ¢ NpoBepPEHHbIMU Naowaakamm 6e3 nocpegHnKoB,
BKJ/ItOUAsi AOCTYM K 9KCKO3UBHbLIM pPEKaMHbIM popmartam

TOYHbIN TAPreTUHr:
Bbl60p TOJ1IbKO Ues1eBblX NMOKA30B C NCMOJIb30OBaAHNEM
pacCLlUnpeHHbIX BO3MOXXHOCTEN cerMeHtTauunnm ayomnTopummn

AHTUdpog cuctema:
3awuTa oT HegobpPOCOBECTHLIX NOLWAO0K U 60TOB C MOMOLLbIO

COBPEMEHHbIX TEXHONOrMN Bepudukaymm Tpadmka

4YTO Mbl NPEAJNTIATAEM:

CkKBO3Hasa aHanuTuKa:
I/IHTeraLI,I/IFl CUNCTEem TpeKI/IHFa Ona oTcre>XXmnBaHm4 KOHBGpCI/II7I
Ha BCeX aTalnax peKJ'IaMHOI7I BOPOHKW

BbonbLuaga 6a3a nnowanok:
pnoctyn K 5000+ npoBepeHHbIM peKiaMHbIM noLwagkam

B Pa3J/IN4HbIX TEMATUYHECKNX CEMrMEHTAX

OnTuMmmnsaumnsa B peasibHOM BPEMEHMN:
MOCTOSIHHbI MOHUTOPUHI N KOPPEKTUPOBKa KaMnaHui
ONS OOCTUXKEHUS MaKCMarbHbIX pe3ybTaToB
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OBb ATEHTCTBE HALLUA 3KCMNMEPTU3A

oS HOPUITbCKUM HUKENDb

SAOA4MN:

PE3VYJIbTATDI:

/] AyawuT penyTaumn B peaynsraTtax /]

Mnoncka no HeCKoOJIbKMM CTpaHaM

/] MocTpoeHune penyTaLyoHHOW /]

cTpaterum B Google-novcke

] CospaHue n SEO-ontmun3saums ]

cTaTen 1 Npecc-penn3os no
BblOpaHHON CEMaHTUKE

/] CospaHue ocTPOBKOB NO3UTUBHOIO
KOHTEHTA [/151 BbITECHEHWS]

HeraTuBa /]

[MpogBu>xeHe OCTPOBKOB
NO3UTUBHOIMO KOHTEHTa

PaboTa c noBegeH4YeCKMU
dhakTopamu

E>xeHepenbHbI MOHUTOPWHI
peaynesratoB Google-novcka

PaboTa OoT UMeHWn areHToB BINAHUSA
C HeratTMuBHbIMN KOMMEHTAPUNAMN

SERM Ha YouTube

HIOAHCDbI:

/] MonHocTblo BbITECHEH HeraTtye U3 Tomn-10
PEe3ynbLTaToB NoncKa No HEKOTOPbLIM 3anpocam

Obuee cHMXxXeHne HeratTnea Ha 30%

YBenunyeHmne KonvecTsa nonoXXnTeTbHbIX

oT3biBOB Ha 40%

CHmxeHune Heratmea Ha Youlube Ha 80%

[MoBbllWeHne NosanbHOCTN co cTopoHbl CMW n pocT

BNPYCHbIX NMO3NTUBHbDbIX I'Iy6J'II/IKaLI,I/II7I

[lnoxas penytauyvs 6peHga B 3anagHeix CMU
[lepnognyeckne MHEGOPMaLNOHHbIE aTaku

90% Bugeo Ha Youlube HOCST HeraTUBHbIN XapaKTep
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GOODFYEAR

OODYEAR TIRES

] TocTpoeHue penyTaumoHHON /] ORM

cTpaterum B noncke Google
n Yandex

/] ExeHepenbHblii MOHUTOPUHT
YMOMUHAHNW

HIOAHCDbI:

3A0AYUN: PE3VYJIbTATbI:
/] AyawuT penyTaumn B peaynsraTtax /] Pabota oT MMeHW areHToB BANSHNSI /] PocT peiTuHra Ha OCHOBHBbIX CaiiTax-0T30BMKaXxX
novicka no Poccun C HeraTUBHbIMY KOMMEHTaPUAMMU

/] KonnuecTtBo nonoxunTenbHbIX yNnoMiHaHni 6peHaa
yBenmdunocb Ha 30%

/] W3meHeHa ToHanNbHOCTb Ha BCEX CalTax-0T30BUKaX
B Ton-10 pe3ynsratoB noncka

7| Co3aaHbl HOBbIE OCTPOBKW KOHTEHTA A151 MOBbILLEHUS
nosntTmsHocT B Ton-10

/] PerynsipHble NHULMMPOBAHWS AUCKYCCUIA
n oTpaboTka KOMMEHTAPUEB OT MMEHWN areHTOB
BNUSHUS, 3aLUMTa OCHOBHbIX NPenMyLLLECTB bpeHaa
nepepn KOHKypeHTaMu

HeratviBHbIe OT3bIBbI Ha carTax 0630p0B, KOTOPbIE BXOAST B Tor-10 pe3y/ibtaToB roncka
HeratvBHbie 06CcyXaeHUs Ha gpopymMmax

[losib30BaTe I B KOMMEHTaPUSIX OTAAlT MPEeAroYTeEHNE KOHKYpPeHTaM bpeHaa




OBb ATEHTCTBE HALLUA 3KCMNMEPTU3A

CREATIVE

MEDIA

O1.
PR

Media Relations

KeMncbl KOMAHAbI

C|TRoE'n® CITROEN rus

SAOA4MN:

PE3VYJIbTATDI:

] 90% Bcex pesynsTaToB novcka no 6peHAoBbIM

3anpocam cogepxart peneBaHTHbIN KOHTEHT

/] 95% Bcero koHTeHTa 0 6peHAe ABNsieTCS

MONTOXKUNTEJIbHBbIM

/] PeTuHr BbIPOC A0 MONOXMTENBHOIO Ha BCEX

canTax OT3bIBOB

/] O6wwmit pocT KonmuecTsa ynoMuHaHmii

02. /] AyawuT penyTaumn B peaynsraTtax ExxeHenebHbl MOHUTOPUHT
Events nowvcka rno ropogy B Poccum pesyneraTtoB noncka Google n Yandex
KeWuchbl KOMAHAbI
/] MocTpoeHune penyTaLyoHHON Pa6oTa ¢ noBefeHYecKumMm
cTparterun B noncke Google dhakTopamu
n Yandex
03.
Digital SMM ] CospaHue n SEO-ontmn3saums Pa6oTa OT UMEHU areHToB BANAHUS
e Komanam cTaTtei 1 npecc-penn3os rno C HeraTuBHbIMM KOMMEHTaPVAMU
BbIBpPaHHON CEMaHTMKE 1 penmKkamMmm
/] CospaHue ocTpOBKOB NO3UTUBHOIO ORM
0L KOHTEHTA O/19 BbITECHEHWS
Creative Branding HeratTmBa
Prodiction
KeMACbl KOMAHAbI
HIOAHCDbI:
O5.
Cinema Heb6o/ibLuoe KoM4ecTBO YroMUHaHWI B TOMOBLIX pe3ysibTatax Mnoucka rno 6peHanpoBaHHbIM
vertising
3anpocam
70% pesy/ibTaToB MovcKa rno 6peHanpoBaHHbIM 3anpocam npeacTaB/ieHbl opuLnaIbHbIMM
pecypcamy KOHKYPEHTOB WU HepesieBaHTHbIM KOHTEHTOM
06.

SOULIlutions
Atelier

Hu3kune oyeHkn Ha canitax o630p0B

KeUCbl KOMAHAbI
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OBb ATEHTCTBE

Ex¢onMobil

SAOA4MN:

HALLUA 3KCMNMEPTU3A

EXXON MOBIL

PE3VYJIbTATDI:

/] TNpoBepeHne MOTVBALIOHHON
GOHYCHON NporpamMmsl s

cepsucos n CTO

/] MeHen>XMeHT BbINONHEHNS 3aaHW
y4yacTHMUKaMn 6OHYCHON Nporpammbl

/] TexHnueckas nopaepxka

nopaep>Xxka

PaboTa ¢ yyacTHMKamMmu: npuem

n hukcauna obpatlleHuin, nepenada
NX B LEHTP, NOMOLLb B paspeLueHnin
BO3HMKaOLWKX Npobnem

[MpoBeneHmne onpoca cpegu
YYaCTHUKOB, CO34aHne NpeasioxXeHnin
NO YNYYLWEHUIO NPOrpamMmbl

N BHeQpPeEHne nx

HIOAHCDbI:

/

/

BHeopeHa CRM-cuctema gnsa paboTbl TEX.
nognep>KKu

CospaH oHNnanH-gawbéopn ansa TpaHcnauum
CTaTUCTUKN

[ToNHOCTLIO HAacTpoeHHaa paboTa TEXHNYECKON
nogaep>XKm rno nporpamMmme NIosi/IbHOCTI.
Satisfaction rate 82,3%

[loborpamma B2B

[lepeBo BCen KOMMYHUKaUUM Ha 513bIK KJTMEHTAa

[lepeBog TEXHNYECKMNX 3arpOCOB Ha aHIIMNCKUN 4715 nepegadn komaHge I'T B AHrninm




OBb ATEHTCTBE HALLUA 3KCMNMEPTU3A

VOLVO CARS RUSSIA

O1.
PR
Media Relations
KeUCbl KOMAHAbI

3A0AYUN: PE3VYJ1bTATbI:
02. ] CospaHue ToV 6peHpa ] MoHuTOpYHI KOMMeHTapueB /] CospaHue TPeKMHr-cncTeMbl ANt MEHEOKMEHTa
Events B coumanbHbix ceTax (BK/Instagram) N obpalleHnin No ykasaHHbIM obpaLleHnn
Kencbl KOMAHAbI KaHasliam

/] CospaHue eguHoro ToV Anst NCnosib30BaHUs BO
BCex KaHanax

] OnepatvBHas o6paboTka obpaLleHuii /] KommyHunkaums c 613nes
03. nosb3oBaresnei, X CoOpTUPOBKA, nogpasgenieHemM ons onpeneneHus /| OnepartuBHasi 06paboTka (Ao 24 4acoB) BCeX
Digital SMM obpalleHnn

nepegaya B COOTBETCTBYOLLNE OTAEbI CUJIbHbIX 1 cnabblX CTOPOH B6peHaa,
(EHCL! KOMAHAB! YNYYLLIEHNS KOMMYHUKaLNK
B coumasibHbIX CETAX /] MonyueHne n 3akpbiTie 1500+ obpaLLeHnit
exxerofgHo

04.
Creative Branding
Prodiction
KeUCbl KOMAHAbI

HIOAHCDbI:
O5.
znema BosiblLLoe KOIM4ecTBO TEXHUHECKUX 3arpocoB, OTCYTCTBME cucTemMaTmsaummy B obpaboTke

vertising

MHorokaHasibHasi KOMMYHUKaLWS, OOUH U TOT XK€ KeWC MOl MOBTOPUTBLCS, YTO BaXHO 6bl/10

oTCaeauUTb
06.
SOULIlutions
Atelier

KeUCbl KOMAHAbI
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SuLll SINTEC Lubricants

B CcoOUuMaJIbHbIX CETAX

/] O6HoBneHWe 1 akTyanusauus CTpaHuL /] 3anyck 6apTepHbIx MHTErpaLuii
6peHaoB B coLualbHbIX CETAX (exxemecsiyHO He MeHbLue 50)

] KooppauHauus npoekToB no pa6ote /] KoHTponb 3anycka peknambl Ha
c 6norepamu nnowagke

HIOAHCDbI:

SAOAUN: PE3VYJIbTATbI:
7| CospgaHne pefakuMoOHHON MONNTUKIN 7| PaspaboTka BETKM KOMMYHUKaLUI 7| BoicTpoeHa cuctemHas pabota rno B3anMoaencTBuio
n Tone of Voice komnaHumn Ons coTpygHu4yecTBa ¢ bnorepamu c 6norepamu (bosiee 1000 6norepos)

/] CospaHa 6a3a nosinbHbIX MHMIOEHCEPOB,
NMELNX BEC HA nnaTdopme

] NosinbHble KOL Ha 6apTepHOIi OCHOBE BbICTYMaloT
afBokaTamuy 6peHoB 1 3alMLLAoT NPOaYKLMIO
B KOMMEHTapuaxX Apyrux nosib3osarenei

Y3Kasi HanpaB/1IeHHOCTb r1aTtchopMbl u TemaTvika 6peHoB (MOTOPHbIE Mac/ia)
AIFOPUTMbI M10LL4aaKN, OT/INYAIOLLMECS OT MPUBbLIYHbLIX M1aTchopm

OcobeHHoCTU rnovicka 6710repoB 1 OTrpaBKU NMPOAYKUNN Ha TECT
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) APNX

ArPNX
SAOAUN: PE3VYJ1bTATbI:
7| [MogroToBKa BbIXxo4a HOBOro 6peHaa 7| Pa3paboTka KOHTEHT-MNMaHa, 7| ~500K npocMOTpoOB Ha nocTtax

Ha pbIHOK P®D BU3YyasioB N TEKCTOB

1 2,8% cpepHuin ER

/] Ananus coumanbHbix ceTeil /] Banyck peknamHbIx HTerpauuii,

KOHKYpeHTOB, co3gaHne SMM n KOL KoopOuHauns MapKupoBKU

cTpareruin, Bu3dyanbHON KOHLUENL NN N OTYETHOCTU 71 Mocesbi B 25 peneBaHTHbIX KaHanax
] KooppauHauus npoekToB no pa6ote /] KoMMbIOHUTU-MEHEAXKMEHT

c 6norepamu

HIOAHCDbI:

7| [MpupocT aygntopumn go 2800 nognncymnkos
6e3 3anycka TapreTta

Lns ctapta 6peHaom bbinia BblibpaHa To/IbKO oAHa noljanka - BK
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- APR Marketing | TWITTER

SAOA4MN:

PE3VYJIbTATDI:

/] BepeHue Twitter-akkayHTa Ha Temy
kKpuntosanoT, NFT n 6nokyenHa

] MoHuTOpYHI KOMMeHTapueB
n obpalueHuin, obuleHne ¢ ayautopunen

/1 TNoppepxxka 6peHAoB-NapTHepOB 3a
CYET NOCTUHIra NPoMo-maTepuanoB Ha
CBOEel CTpaHuLEe, BOBIEYEHHOCTb
B NpodusibHble 06CyXaeHs

HIOAHCDbI:

/] TMMpoBepneHne aHanuaa peiHKa 1 co3faHve cTpaTernm

/] MNoprotoBka 6onee yem 1700 aHANUTUYECKUX,
pa3BriekaTebHbIX U PEKSTAaMHbIX NMOCTOB

] CospaHue 6onee 20 cO6CTBEHHbIX KPeaTUBOB AJ1S
BMAEO W UINIOCTPaLMiA B COOTBETCBUM C TEMATVIKO
aKKayHTa.

/] ExepHeBHasi nogaepXKa akTUBHOCTM B YaTe
N OMCKOPAe, reHepaumns BETOK XUBbIX
o6Cy>XXaeHni, pa3mMeLLeHne HOBOCTEN

LlocTaTto4yHo penkasi v HuLeBas naoiwjanxka A58 SMM

C/10)KHbIE BHYTPEHHWE rpaBusia rnoljagku, He rno3BosisSoLme HOBbIM KaHasiaM 6bICTPO pacTu
n Habupartb MPOCMOTPbI
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CREATIVE
BRANDING
PRODICTION
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Creative
& Branding
& Production

Mbl co3gaem KpeaTuBHbIE, BU3yarbHble U KOHLEeNTYyasbHble
peLeHns, BU3yasbHbl 1 ayANOKOHTEHT KOTOPbIE AenatoT Bawl 6peHp,
3anoMUHAaKLLVMCS N YCUNTMBAKOT €ro KOMMYHUKaLWo C ayanTopuen.

OT cTpaTternyecknx noem oo nx NpakTN4eckoro BOMIOWEHNA —

Mbl obecrneymBaemM edunHbIN CTWIb BO BCEX TOYKAX KOHTaAKTa 1 MOJIHbIN
LMKJT NPOM3BOACTBA, COXPaHNAsA BbiCcoYanllne cTaHOapThbl KayecTBa Ha
Ka>x[oM aTane

CO3OAEM UOEU U NMPEBPALLAEM UX B PEAJIbHOCTDb

HALUU KJTKOHEBDbIE HATNPABJIEHUA:

/ \ Pa3zpaboTka KpeaTuBHbIX KOHLLEMLINNA

co3pnaem BIG IDEA pna kamnaHumn
N CNeynpoeKTOB

7\ BpeHOuVHr n angeHTnka

paspabaTbiBaeM oroTunbl, 6peHa-ranaianHoi
N BU3yasbHbIN 3blK OpeHaa

7\ OusanH gna digital-cpenbl

cosjaem Bu3yasibl AN canTos,
coLceTeln U MecceHO >KepoB

BpeHanpoBaHHbIN MeEpPY N CyBEeHMpPHaAa NPoayKLus

paspabaTbiBaeM npakTUYHbIE
N CTUNbHbIE NPOMO-MaTepuansbl

HALWUU KJTKOHEBbIE HAINPABJIEHUA:

[Mpon3BOOCTBO PeEKJ/IaMHbIX MaTepmnasioB

PaspabaTtbiBaem n nponssoanm POS-maTepuansi,
OpeHONPOBAaHHYO NPOAYKUNIO N PEKJTAMHbIE KOHCTPYKL N

KonunpanTuHr n cospaHune craoraHoB
HaxoguMm ToYHble croBa aNnst 9P MEKTUBHON KOMMYHMKaLUN
C ayautopuen

doT0- BUOeocveMKa, MOCTNPOAAKLUH U rpadoumka

peann3yem nNpoeKTbl 060N CNOXXHOCTU: OT PeENOPTaXXHOW
CbEMKM OO0 MOCTAHOBOYHbIX POSIMKOB C NPOdEeCCUOHaNbHbLIMU
akTepamu, obecnednBaem NOJHbIN LUK MOCTO6paboTKN: MOHTaX,
uBeTokoppekuunto, 2D/3D-rpaduky n cayHa-gnsamnH

3ByKOpeXxXumnccypa n mysbikasibHOE NMPOoLCUPOBaHNE

CO34aeM YNCTbIN N Ka4eCTBEHHLIN 3BYK, Nogbupaem 1 peannsyem
MY3blKaslbHOE CONPOBOXAEHNE
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KpeaTmBHbDbIE
KOHLenumnm

CO3AEM BIG IDEA, KOTOPAS1 CTAHOBUTCA OCHOBOMW YCMNELUHbIX KAMNAHUA

Mbl paspabaTbiBaeM KpeaTuBHble CTPaTErnn, KOTOpble BblAENAT OpeHAa
Ha PbIHKE N HaxXoOAT OTK/IUK Y LEeneBon ayantopun

Hawa 3agaya — co3gatb CUNbHYIO naeto, kotopasa éyneTt eguHon gns
BCEX KaHanoBs, oanHakoBo adhdekTnBHO paboTas B digital, odpnanH, CMI
N HA MEPOMNPUATUSIX, a TaK>XXe N3MEPMMOIN N CMOCOBHOWN pa3BMBaTbCH

N aganTnpoBaTbCa NMof pasHblie dopMaTbl KOMMYHUKaL NN

NN N N A

4YTO Mbl NPEAJNTIATAEM:

Pa3paboTka Kj1toueBon KpeaTuBHOW NOEMN:
co3naem BIG IDEA, koTopasa cTaHOBUTCS LEHTpasibHON
TEeMOIN O BCEX KOMMYHUKauuin bpeHaa

KoHuenuunn ons nHterpauunn:
pa3pabaTbiBaeM KpeaTuBHbIE PELLEHUS ONSI BHEOQPEHUS
6peHpa B CMW, coucetn n Meponpusitus

CnevunpoeKTbl U Konnabopauun:
CO3[0aeM YHuKalbHble hopmMaTbl B3anMOLENCTBUS
C ayguToOpUEN Yeped NapTHEPCKME NPOEKTHI

ApanTtauunsa KOHLenuum:
nepepabaTbiBaeM 1 aganTupyemMm KpeaTuBHbIE UOEN
014 pa3HbIX KaHaJ10B KOMMYHUNKaUUn CbOpMaTOB

KpeaTnBHbI GPEVNHLUTOPMUHT:
NPOBOANM CTpaTernyeckmne ceccum gnsi reHepauum noen
N KOHUEeNuUun éyaywmx kamnaHum
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OPMpMEeHHbIN CTUMb

n angeHTmMKA

CO34AEM YHUKAbHbIA BU3YAJIbHbIU A3bIK A1 BALLErO BPEHOA

Mbl pa3pabaTbiBaeM KOMMJIEKCHbIE CUCTEMbl BU3yasibHOMN
naeHTndukKaumm, KotTopble genatoT 6peHn 3anoMNHAOLLMMCS
N nocnepoBaTesibHbIM BO BCEX TOYKAX KOHTaKTA.

Hawa 3apaya — co3gaTtb rapMOHUYHYIO BU3yasibHYO CUCTEMY, KOTopas
oTpaxkaeT LeHHOCTM bpeHaa 1 ycunmBaeT ero y3HaBaemMocCTb

Mbl cumMTaem, YTO CUNbHbIM OpPEeHO — 3TO aKTuB, KOTOPbIN paboTaeT 24/7.
[ToaTOMY Mbl CO3OaEeM HE MPOCTO KPpacuBbiv An3anH, a NPoAyMaHHYo
CUCTEMY, KOTOpas nomoraeTt 6u3Hecy pacT U pasBuBaTbCs

NN N N A

4YTO Mbl NPEAJNTIATAEM:

Pa3paboTka norotuna n dopmMeHHOro CTUs:

CO30a€eM YHUKabHble BU3YyasbHbl€ PELLUEHNS,
oTtpaxatowme AHK 6peHpga

bpeHn-ranpgnanHbl:
paszpabaTbiBaeM KOMIMEKCHbIE PYKOBOACTBA
MO NCMO/b30BaHNIO PUPMEHHOIO CTUNS

AnpgeHTrnka gna mMepornpusTUn:
co3naemM BmnadyalibHble peweHnyd 0jid NBeHTOB
N NPOMO-aKLunmn

On3anH ynakoBKW:
paspabaTbiBaeM 3arnoMmnHaloLLNNCS
N PYHKLUMOHANbHbIN OU3anH ynakoBKN NpoayKuun

PebpeHOunHr:
NPOBOANM KOMMJIEKCHOE OBHOBMEHNE
BU3yalbHOW NOEHTUYHOCTN BpeHaa
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ILnsaviH
na digital-cpeabi

CO3OAEM BU3YAIJlIbl, KOTOPBIE PABOTAIOT B LUD®POBOM NPOCTPAHCTBE

YTO Mbl NMPEAJIATAEM:
Mbl paspabaTtbiBaemM On3anH-peLleHns, Kotopble 3 heKTUBHO

pa6oTtatoT B digital-cpeae 1 pewatoT KOHKpETHble BU3HeC-3aga4n . .
Iln3samH cantoB n NeHOVNHIOB:

cosnaeM yaobHble MHTeEpPENCHI

Hawa 3agavya — co3gaTtb BU3YyasibHbI KOHTEHT, KOTOPbIN ByaeT He y -
C NpoAyMaHHOW apXUTEKTYPOW

TOJ1bKO rpumBJsieKaTtb, HO N ygep>XXmBaTb BHNMaHNE Ll,GJ'IGBOI?I ayonTopumn

KOHTEHT oA couceTen:
paszpabaTbiBaeM BU3YyasibHblE PELUEHNS]
Ons coymanbHbIX niatoopm

CTukepnaku Ojsi MeCCeHO )KepOoB:
co3fnaem bpeHanpoBaHHbIE CTUKEPDI
onsa Telegram n WhatsApp

LlndopoBblie 6aHHEpPLI N KpeaTuBbl:
paspabaTbiBaeM peKsiaMHble MaTepuarsbl
ons digital-kamnaHnm

NN N N A

Email-paccbinku:
co3gaeM adp(PeKTUBHbIE N BU3YaSiIbHO
npuBnekartenbHble email-abnoHsbl
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bpeHONPOBAHHDIX MepM
N CyBEHUPHAA NPpoaVvVKLIUA

NMPEBPALLAEM NMPOAYKTbI BPEHAOA B UHCTPYMEHTbDI JIOAJIBHOCTU

Mbl co3gaem Mepy 1 CyBEHMPHYIO NPOAYKLMIO, KOTopas He NpoCcTo
peknaMmupyeT 6peH, a CTAaHOBUTCS XXeNaHHOW ANS ayauTopumn

Hawa 3agaya — paspaboTtaTb NpoayKTbl, KOTOPbIe OyayT adhdhEKTUBHO
paboTaTb Ha yCUIeHue 3MOLUOHAJIbHOWN CBA3U C GpeHaoM

NN N N A

4YTO Mbl NPEAJNTIATAEM:

Pa3paboTka KoHUenumm mepua:
co34aeM YHUKanbHble ngen onga 6peHgmMpoBaHHOM

NpPOoAYKLUM

OunsanH cyBeHUpHON NpoayKuun:
paspabaTbiBaeM An3anH gas pasfinyHbIX
KaTeropmn mep4ya

Monbop maTepmnanoB N TEXHOJIOIrUA:
BblOMpaem onTMasnbHbl€ peLleHNs
014 npon3soacTBea

Co3pgaHne NMMUTUPOBAHHbIX KOJIJTIEKLUA:
paspabaTbiBaeM 3KCKJIO3NBHbIE CEPUM NPOOYKLNY

Komnnektaumna nonapoyHbix HAOOpOB:
hbopmmpyem TemaTnyeckme 6oKcehl
N KoprnopaTuBHbIe NoAapKu
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HAn3aviH ana MmeponpmaTmm

N peKsiIaMHbIe MaTepumanbl

CO3OAEM ATMOC®EPY, KOTOPAA YCUJIUBAET BOCINPUATUE BPEHOA

Mbl pa3dpabaTbiBaeM On3anH-peLleHns ons MeponpusaTuim, KoTopble
npeBpaLlaloT UBEHTbl B 3aNnoMUHalLWMecs coobiTUs

Hawa 3agaya — co3gaTtb BU3yanbHYH cpefy, KoTopasi paboTaeT
Ha yKpensieHue No3uTUBHOIro BOCNpuaATns 6peHaa

NN N NN

4YTO Mbl NPEAJNTIATAEM:

OdbopmneHmne meponpuaTUn:
pa3pabaTtbiBaeM KOHLENUMIO U An3anH NpocTpaHCcTBa, co3gasasi atmocdepy,
oTpa>karLlyto LEeHHOCTN BpeHaa 1 yCuUnmBaatoLLyo BOBIEYEHHOCTb FOCTEN

POS-maTepuanbi:
co3naem apeKkTMBHbIE MaTepualsibl 08 TOYEK NpogaXk, KOTOpble NpuBneKarT
BHUMaHNE, CTUMYMPYIOT NOKYNKW U YKPENNAIOT y3HaBaeMOCTb bpeHaa

BpeHO-30HbI:
NMPOEKTUpPyeEM NHTEPAKTNBHbIE 30HbI OJ14 BBaI/IMO,EI,eIZCTBI/Iﬂ C ay,u,vlToleeVl,
npespaLlaa nacCmMBHbIX 3p|/|Tene|‘/’| B aKTUBHbIX YH4aCTHMUKOB

hdenoBaga aTpubyTuka:
paspabaTbiBaeM an3anH gnst KoHPepeHunn n bUsHeC-MBEHTOB, NogYepKMBasd
cTaTtyc 6bpeHaa

3acTpPOMKM CTEHO0B: pa3pabaTbiBaeM 1 peannsyemMm KOHLENUuy BbICTaBOYHbIX
CTeHOO0B, KOTopble 3hdEKTUBHO NPe3eHTYIoT 6peH, NPUBeKaloT NoceTuTenen
N CNOCOBCTBYIOT AOCTMXKEHNIO BU3HeC-Lenen

®OTO30HbI M UHCTANNALWNMN:
co3[JaeM KpeaTuBHble NPOCTPAaHCTBAa, KOTOPbIE NPUBNEKalT BHUMaHNE

N FTEHEePUPYIOT NONb30BaTENLCKUIA KOHTEHT
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KonmMpamTmHr
N CJTIONAHDbI

HAXOAOUM CJIOBA, KOTOPBLIE MOMALOAIOT B LIEJIb U OCTAIOTCA B MNAMATHU

Mbl co30aeM TEKCTbI, KOTOPblE YCUNMBAKOT BU3yasibHOE BO3OeNCTBME
N AOHOCHAT KJIloueBble COOOLEHUS A0 ayaAuTOpPUU

Hawa 3agadya — paspaboTaTb TEKCTOBOE COMNPOBOXAEHNE, KOTOPOE
cOenaeT KOMMYHMKauUmio 3aBepLueHHoOn n 3 eKTnBHON

NN N N A

4YTO Mbl NPEAJNTIATAEM:

Pa3paboTka cyioraHOB © HEMMUHT:
co3gaemM 3arnoMmHarwLwmnecd Ha3BaH4Aa 1 CJ10raHbl

PeknamHble TeKCTbI:
niawem uenndrwme TeKCTbl and paSHbIX
KaHaJ10B KOMMyHVIKaLI,VIVI

Cuenapum gnsa sugeo u ayamo:
pazpabaTbiBaeM cUeHaApUN ONst pekaamHbIX
n npe3eHTauMoOHHbIX POJINKOB

BpeHO-CTOPUTENNINHT:
co3fgaemMm HappatmBbl, KOTOPblIE YCUTUBAKOT
9MOUMOHaNbHYO CBSA3b C OpeHOOM

ApanTtaumsa KOHTeHTa:
nepepabartbiBaeM TEKCThI AN pa3HbIX hopmaToB
1N nnaTtgopm
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doTO-

N BUOEOCDHEMKO

CO34AEM BU3YAJIbHbIW KOHTEHT, KOTOPbIW LLENJIAET U BAOXHOBJISET

Mbl peannsyem NpoeKTbl JIIOO0N CNOXXHOCTU — OT ANHAMUYHbIX
penopTa)ken Ao MaclTabHbIX MOCTAHOBOYHbIX CbEMOK

Mbl MCNONB3YEM TOJIbKO MPOMECCUOHANBHYIO TEXHUKY, YTOOLI
3arnevaT/ieTb caMylo CyTb Balwlero 6peHaa n Bbl3BaTb UCKPEHHUN OTKIINK
y 3putenen. Hawa komaHga 3HaeT, Kak npeBpaTuTb Kaapbl

B MHCTPYMEHT NOCTPOEHMUS NOSATIbHOCTHU

NN N N A

4YTO Mbl NPEAJNTIATAEM:

PenopTa>kHas cbemka:
>XKMBbIE U AMHAMWYHbIE Kaapbl C MEPONPUATUN,
KOH(epeHUUN N TECT-ApaNBOB

[MlocTaHOBOYHbIE POJIUKMN:
NPON3BOACTBO pPeKAaMHbIX BUOEO C NPOECCHMOHABbHBIMY
aKTepamu 1 CIIOXKHOW pexXxnccypou

MpeomeTHaa n HTeEpbepHas CbeMKa:
Ka4eCTBEHHbIN KOHTEHT ON1A Katasnoros, canToB
N couceTen

A3pocbeMKa:
Bne4yatndrowme naHopamMHblie Bngeo dJOTO
C ncrnoJib3oBaHMeEM CoBpeMEHHbIX OPOHOB

Co3pnaHne nMmnao KeBoro KOHTeHTa.:
paspaboTka Bu3yasibHbIX MaTepmnanos ansd
YCUNEHNS NO3NLMOHNPOBaHNS bpeHga
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[ locTNpoAAKLUH

U rpadPmka

NMPEBPALLAEM NMPOCTbIE KAAAPbl B HACTOSLWUWE LWWEAEBPDI

Mbl obecrneurBaemM NONHbIN LUK NOCTOOPAabOTKN, rae KaXkablh NPOeKT
obpeTaeT 3aKOHYEHHbIN BUA 1 NpodeccrnoHanbHoe 3By4yaHmne

Hawwn cneumannucTbl MO MOHTaXy, LIBETOKOPPEKLUK 1 rpaduke paboTtatoT
c ntobbiMn bopmaTamm 1 3agadamm, co3naBasi KOHTEHT, KOTOPbI
COOTBETCTBYET BbICOKMM CTaHAapTaM KayecTBa

NN N N A

4YTO Mbl NPEAJNTIATAEM:

MoHTa)>x BnOeo:

oToop nyywnx gybénen, cosgaHne QUHaAMmU4YHOro

N NOrMYHOro Buaeopsioa

LiBeTOKOppEKLUS:
npodeccmnoHanbHas obpaboTka useta
01151 KnHemartorpadunyHoro smga

2D/3D-rpadpuka:
co34aHne aHMMNUPOBAaHHbLIX 3/1EMEHTOB,
NHGorpadukm n sBuadyasnibHbIX aPHeKkToB

CayHg-gusaviH:
4YMCTOBOW 3BYKOBOW MOHTaX, LLYMOOYMNCTKA
N co3faHne 3BYKOBbIX NaHOwadToB

Motion-oun3anH:
NPON3BOACTBO COBPEMEHHON aHUMaL NN
ONS PeEKNaMHbIX POJSINKOB 1 Npe3eHTauunmn
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3BVKOpeXxumccvypa
1M MVY3bIKAJSIbHOE NpPpoarCUpPOBAHMUE

CO34AEM UOEAJbHbIN 3BYK, KOTOPbI YCUJIUBAET BOCINPUATUE

Mbl paGoTaem co 3ByKOM Ha npoceccuoHanbHOM YpOBHEe —
OT YncToBOW 3anncu go nogdopa n co3gaHns My3blKanbHOMo
COMPOBOXAEHNSA

Hawa 3apgavya — cpgenartb Tak, YTobbl KaXkabin ayano-anemMeHT
paboTtan Ha obLiee BneYyaTieHne n JOHOCUN HY>KHblE AMOL NN
0o 3puTens

NN N N A

4YTO Mbl NPEAJNTIATAEM:

CtyomnHaa 3annucb U ceegeHue:
yucTada n KadyecTBeHHasi o6paboTka ronoca N My3blKu

[Moa6op My3biKaJIbHOMrO COMPOBOXKOEHUA:
MOUCK W NIMLEH3MPOBaHNE TPEKOB, NaeanbHO NMOAXOAALLMNX
op, HacCTPOeHne ponunka

Co3paHune opurnHasbHON MY3bIKW:
HarnncaHne yHnKasibHbIX CayHOTPEKOB N O>XXUHIJ10B
onst bpeHpa

CayHg-gusaviH:
CcO3OaHne N NHTerpaunsa 3ByKoBbIX 3 (eKTOB
ONs ycuneHua smusyasna

O3By4Ka n gyo6nsx:
paboTa ¢ npodeccmnoHanbHbIMN ANKTOPaMn
N akKTepamMn o3ByHaHnN4
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NMOrPY>XAEM BPEHbl B KUHOTEATPAJIbHYIO ATMOC®EPY

KI/IHOTean — JTO NMPOCTPaHCTBO, rae uapdaTt aMmouunun, 3putesin
MOJIHOCTbIO OTKPbITbI AJ1A BOCIMPUATNA.

Mbl ncrnonb3yem aTy aTMocdepy, 4Tobbl co3aaTb He3abbiBaeMbIl KOHTAKT

C Bawum 6peHOoMm.

NN N N NN

NOYEMY KUHOPEKJIAMA PABOTAET:

OMOLIMOHAIbHbIN KOHTaKT

BbICOKasa BOBJ1I€e4HEHHOCTb N1 BHUMaHNE 3p|/|Ter|e|7|

BbicOKOe KayeCcTBO BOCNPUATUA

OONbLION 3KPaH N KAYECTBEHHbIN 3BYK

TOYHbIN TapPreTuHr

yepes Bbl6op hunbMa, KuHoTeaTpa 1 BpEMEHU ceaHca

Hdonrocpo4yHoe Bo3aencTeme

OpeHaMpoBaHMe NPOCTPAHCTB Ha Ntobon nepunon, fAnTenbHoe
npebbiBaHNE aygnTopun B 30HE KOHTaKTa

NMHTepakKTUBHOCTDL

BO3MOXXHOCTb >XXNBOIO OOLLEHNS C ayanToOpuen Yepes
NPOMO-aK LK

MOHUTOPUHI N OTYETHOCTDb

aBTOMaTnN3nNpoBaHHbIE CUCTEMbI KOHTPOJ1A NMOKa30B
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7\ PEK/TAMHbIE POJIMKU NEPEQ KWHOCEAHCOM

nokas nepepn KaxkabiM punbMoM B BblIOpaHHbIX 3anax
BbicOKaa 3anoMmHaemMocTb: 80% 3putenien BCoMmnHatoT ponkK
aBTOMaTU3NPOBaHHbIV MOHUTOPWHI NOKA30B C TOYHOCTLIO A0 95%

HALLUU KJTIKOHEBDIE HATNPABJIEHUA:

/|

PEKJIAMHBIE POJINKW
NMNeEPEO KWHOCEAHCOM

NnokKaas rnepen Ka>xkabim d)I/IJ'IbMOM
B Bbl6paHHbIX 3ajiax

BblCOKasi 3anoMMHaeEMOCTb:
80% 3puTtenen BCNoOMUHaOT POJINK

aBTOMaTU3MPOBaHHbIA MOHUTOPWHI
MOKa30B C TOYHOCTbLIO 00 95%

/|

BPEHONPOBAHUE
NMPOCTPAHCTBA

nanTooKchl, CTUKEePbI HAa OKHax,
HanoJIbHbIE HaKTIENKN

bpeHanpoBaHne Kpecers, CrNHOK,
30H OXXMOaHusA

peKaMHble CTONKM
N NHTEPAKTUBHbIE NHCTaNNALNN
B hone

/| /] /|

NMPOMO-AKTUBHOCTHN CIMNMOHCOPCTBO BPEHONPOBAHNE
N COMITJINHI N MHTEIMPALUUN 3AJ10B

pasnava obpasLos, chnaepos,
CYBEHVPOB

yyacTue B Npembepax nonHoe odopMIEHNE 3ana B CTUNE
n becTmBansax bpeHaa

opraHmsaunsi po3bIrpbilLen
N akTmsaumn B doone

pa3mMeLleHne iorotuna
Ha buneTtax, cTtakaHax MOrNKopHa

N3MEHeHNe Ha3BaHns 3ana,
OpeHanpoBaHmne Kpecen n CcTeH

BOBJIEYEHNE 3PUTENEN YEPES
NHTEepPaKTUBHblE hopMaThl

opraHn3aumnad KMHOMoKa3oB
no4d KoY

0O0JITOCPOYHbIE MPOEKTbI
oT 1 roga
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NOAPA3AEJIEHUE COLUUNAJIbHOITO MAPKETUHIA

Mbl co3gaem konnabopauum Ha CTblke MapKETUHra
n 6NaroTBOPUTENBHOCTN, KOTOPbIE MPUHOCAT NOMAb3Yy N BU3HECY,
n obLecTsy.

Mbl nromoraem 6peHgam CTaHOBUTLCS nuaepamm no3nTUBHbLIX
N3MEHEHUW, OEUCTBYHA TaKTUYHO N 3(PPEKTNBHO

NN N N NN

HALWUWU KJTKOHEBbIE HAINPABJIEHUA:

KpeaTuBHble nagen pabortaroLLnx coumnasibHbIX MPOEKTOB

pa3pabaTbiBaeM yHMKasbHbl€ KOHLIEMNLMN, KOTOPbIE peLlatoT
coumnanbHble 3a4a4un 1 yCUnmBaroT penyTauuto bpeHaa

AKTyanbHbl€ NapTHepPCcTBa ¢ choHOaMUn
noabmnpaem 1 opraHn3yemMm CoTpyaHNYECTBO
C npoBepeHHbiIMN HEKOMMEPYHECKNMN OpraHn3aunamu

Peannsauua npoeKkTa non Koy
obecneymBaem NOMHbIA UMK — OT naen 0o BOMJIOWEHNA N OTYETHOCTU

PR / Digital / Influencer ocBeLLeHne NpoeKkToB

co3fgaemM MHopMaLMoHHbIVM NoBoA 1 obecrneynBaem MegumnHoe
NPOOBUXXEHNE coLManbHbIX NHALMATUB

INTERNAL COMMS: BoBrievueHue CoTpygHNKOB

pazpabaTbiBaeM cTpaTterum y4acTmsa nepcoHana B coumasnibHO-3Ha4YNUMbIX
nHnunaTmBax busHeca

INTERNAL COMMS: passutue KCO

NPOBOANM UCCNEeA0BaHNSA 1 BOPKLUOMbI A1 pa3BUTUS
KOPMopaTMBHON coLManbHON OTBETCTBEHHOCTU 1 BONIOHTEPCTBA
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Google

3A0AYUN BPEHOA:

HALLUA 3KCMNMEPTU3A

OTBETbI CO CMbICJ10M B NOUNCKE .
OT HEKOMMEPUYECKMNX OPTAHUSALIA

/

‘. DonorSearch
CoobuecTEO QOHOROB KPOBN

[MpnBneyb BHUMAHME K HOBON (DYHKLUUN — rOSI0COBOW
komaHge «Oken, Google» — gnsa akTmeauum noncka. Pactntb
KONIMYECTBO NOBOAOB AN1S1 UCMONIb30BaHNA HOBON (OYHKLW.

%) nonéepu
&Y npyra
[NpooeMoHCTPUpOoBaTh PbIHKY, YTO rnobasnbHbI 6peHp,

MOHMMAaET NloKasibHble 0COBEHHOCTU, NPO6IeMbl, KYLTYpY

N MOXET ObITb MOMOLLUHNKOM B nroéon cunTyauunn.

<7 T\
Eﬁert

Liz

PEAJIUSALUA:

PELLEHME:

Mbl paspaboTanu un 3anycTunm KamnaHuto, B KOTopon 3
BOJIOHTEPCKUX opraHnsdaymm — CoobLiecTBO AOHOPOB KPOBM
DonorSearch.org, 0o6poBOSIbMECKUIN MOUCKOBLIN CnacaTesibHbIN
otpan LizaAlert n doHpg nomowm XxXneoTHblM «[logbepu Opyra»
— onybankoBanu cBou BUOEOOTBETbI HA HEMNPOCTbIE, HO YacTo
3aaBaeMble BOMNPOChI B NOUCKe «Kak HanuTu gpysen?», «4to

aenatb?», «B yemM CMbICT XXU3HN?»,

PE3VYJIbTATDI:

/

Mbl 06paTuin BHAMaHWE, YTO MUTTNOHBI NIOOEN eXEeOHEBHO MPOKPACTUHUPYIOT B MHTEPHETE,
3apaBasi BONPOChl Ha KOTOPble NONCKOBasi MallHa He MOXKET AaTb OAHO3HA4YHOro oTBeTa
N pennn NpeBpaTnTb 3TUX NIOOEN B BOJIOHTEPOB.

Mbi npepgnoxunu Google o6beanHNTLCA ¢ GnaroTBopmUTENbHLbIMU OHOAMUN, OS5 KOTOPbIX
NONCK — TOXE KJtoveBada 3agada (Nouck nogen, 4OHOpPoB U T.4.) 1 ganu oHaamM BO3MOXXHOCTb
06BbACHNTL CBOKO MUCCUIO, OTBEYasi Ha CaMble TPEHOOBbIE PUTOPUYECKME BONPOCHI, KOTOPLIE
nonb3oBaTtenu 3agatoT B Google, 4Tobbl NpuBneYb 60sblle BOIOHTEPOB.

BunoeooTBeThbl Mbl NOAHSAN B peKOMEHAYeMble pe3ynbTaTthl [Toncka gns 3anpocos,

B KOTOPbIX POCCUNCKME NONb30BaTENN NCKAN CMbIC XXNU3HWN, CNOCOObI HAUTU OPYy3€en Unn NPocTo
He 3Hanu, YTo genatb.

NHdntoeHcepamn npoekTa ctanu Ctac Hasbigos, Banepusa Jliobapckas n Makc bpanart. Kaxkabiv
N3 HUX Nogaep>kan KaMrnaHuto B couceTsx, onybnnkosas cOOOLLEHNE C OQHUM N3 TPEX BOMNPOCOB

N BUWOEO-OTBET, HanAeHHbIN B [Nouncke.

1,5 MJTH NPOCMOTPOB BNAEO Ha
YouTube 3a nepsble oBe Hegenu
KamMnaHun.

KamnaHuto 3ametun

N NPOKOMMEHTNPOBA CEKpPETapPb
Ob6LwecTBEeHHOW nanaThbl
AnekcaHgp bpeyanos

bpeHn Google npogeMoHcTpupoBan,
Kak OH MOMOraeT pelwaTtb counanbHo
Ba>kHble 3aga4vn: +184% npupocT
3asiBOK OT JOHOPOB KpoBWU, B 2 pasa
OonblUe XXNBOTHbLIX 06penn Oom,
+31% NpupOoCT KonndecTBa HOBbIX
BOJIOHTepoB LizaAlert

@ Anexcaunp Epevanos % Moanncaruen

MHTEPHET - HEIAMEHWMBIA MHCTRPYMENT ANA MPaMAAHCKUX AKTUBUCTOB,
OAHAKO B POCCHIM He BCE @WE NOHMMAKDT, KaK N NOYeMY ero HyxHO
HMCNONLICBATE, VIMEHHO NOITOMY COBMECTHAR PAbOTA AKTHUBMCTA
#TpoexTlepcnexTvea Pycnana UWekypoea ¢ Google - aTo cynep KpyTo v
NPpUMEP ANA BCeX, BOT Tak, AOCTYNHO U MHTEPECHD, HYXXHO PACCKA3LIBATL
0 caoém nene!

Oxkeit, Google, uto genars?
ECTe 0ONPOCH, HA KOTOPLIO CAOXNIO HAKTH
p YHEOODCANBILIE OTBOT. HA 3TOT BONPOS Mat
‘ r! n NOMArAK OTDOTUTL DONOHTODL! NPOOKTA
DenerSearch; hitps:idonorsearch.org/, OTxpwm
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x OHA

3ANA4YUN NMAPKA NrOPbKOI'O:
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B ITapke ['opbKOro rnponaer JeKuus

KeWncbl KOMAHAbI

03.

Digital SMM

Kencbl KOMAOHAbI

O4.

Creative Branding
Prodiction

/] MNopnepxaTb coumanbHO-3HAYMMbIE aKTUBHOCTM

Ha TeppuUTOpPUM napka

7| HaTtnBHO JoHEeCTW o ayanTopun NO3ULMOHNPOBaHNE

napkKka, Kak obbekTa KyJbTYPHOIo Hacnegus

C BO3MOXXHOCTbIO TpaH3uTa XXMBOTHbIX 00 pet-friendly

30H, a He cBOBGOOHOroO BbIryna

7| YBENNUYNTb KONMYECTBO YNOMUHAHWUIA
napka 8 CMW

IIeHTpa peabumuranum 6e3T0MHbBIX
XUBOTHBIX «lOHa»

Mapk FopbKoro ¥ WeHTp peabunuTayy Ge3NoMHBIX KUBOTHBIX «[OHa» sanmycTuam
NPOEKT, HANpPasIeHHELH Ha GOPMUPOBAHNE HOBOH KYIETYDEI OTHOIIEHHS K
#uBOTHBIM. OcofSenHo Byner MHTEPeCHo TEM, KTO TOAbKO colupaeTca 3apecTm
NOXMaToro Apyra, M BCem, KT0 HepaBHOAYIIEH K MOMOLLH 5E3ﬂnMHhIM HHBOTHBIM.

B paMEax nporpaMMs NpesycMoTpeHa cepua BCTped ¢ S00TCHNONOroM # KHHOMOMoM IeHTPE O,
TOCTH VIHAKT 0 TOHKOCTAX COHaMbErD ITHKETA, BOCTATAHUA W PA3BUTHI. Kak nyTeecTaosars no

ropody © miTomuams? Kak noapysuTs getef o mobumiem cembu? Kag pearkpopaTh Ha sMaMa, Xoqy
ohaKye?

PELLUEHME:

Buoxafimas pesums npofiaer 6 asryera. Ynpammoman serepuHapHoi wacteio Llenrpa «l0nas Onsra
JlaxTiok BMECTE ¢ aKTPUCoH 1 3003amuTHINeR HacTed 3agoposnodi pacckaxyT, Kik BUMOpATh APYra Ha
BCH MH3HE, O K2KMX MOMEHTAX CTONT NOZYMATL 3apaHee, Kak Hlﬂsr.‘ill'in BHMBOTHOE M3 NPpHOTA, H O
MHOTOM JIPYTOM,

3AAA4YN HKO:

K )KUBOTHbIM

[MpunBneyb BHMMaHME K Npobneme 6€300MHbIX XXUBOTHbIX

BoBneub ayautopuio B KOMMYHUKALMIO O 'yMaHHOM OTHOLLEHWN

PacckasaTtb 0 LleHTpe peabunntayun WnpoKon aygntopum

Cnocob6cTBOBaTb MPUCTPONCTBY 6€300MHbIX XXUBOTHbIX

CnocobcTBoBaTh (hopMMPOBaHMIO TpeHaa Ha 61aroTBOPUTENBHOCTb

ON1s1 MOOHOM N NPOaKTUBHOW ayauTopumn

KeMncbl KOMAHAbI
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Advertising

06.
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Konnabopauus ¢ Lumpoknm Habopom
aKTUBHOCTEWU OJ151 BCEX LLeNIEBbIX rPynm
Mapka:

ﬂeKLI,I/II/I/KOHCyJ'IbTaLI,VIVI 300ricnxosiora Ll,eHTpa a4
B/1lagesibueB XNBOTHbLIX N TEX, KTO MJ1IaHNPYET CTaTb
XO3ANHOM

BcTpeun ¢ cenebpuntn-3ooakTuBncTamm

NHTepakTuBHbIE YPOKN NYMAHHOIO OTHOLLUEHUS
K XXMBOTHbIM On5a geten B “3eneHon wkone” Napka

[MpoBeneHne BbICTaBKU-MNPUCTPONCTBA KOLIEK Ha
TeppuTopun Mapka

/|

PR-nopoep>xka:

kckno3ne B VIA 0 3anycke COBMECTHOIro nNpoekTa
+ pacchblfika npecc-marepuanos Mo WMPOKOMY
cnucky CMW

AHOHCMpPOBaHME Ka)kaoro HanpasfeHnsd
aKTUBHOCTEN

AHOHCUMpPOBaHME NeKUMN BECb Nepuroa
coTtpyaoHundectea B CMIU + B couceTsax
NPUBNEYEHHbIX NMNOEPOB MHEHWUIA.

10:20 o = g

[naekan cTpaMua / CTinb suamm / Adwwa [/

12.07.2022 16:07

[TAPK TOPLKOTI'O M 1IIEHTP
«FOHA» SATTYCKAKOT IMTPOEKT
JITA BYJIYHIMX BJIAJIEJIBIIEB
AHUBOTHDBIX

OH BYAeT UHTEPECEH TeM, KTO TONbKO
cobupaeTcsa 3aBECTW TOXMAaToro Apyra, u

BCeMm, KTO HepaBHOOYLIEH K MNMOMOL
BpeMeHHOo BHE3N0MHbBIM KWUBOTHbIM.

B }'l:l.\lK:lK [I}’!(\I’["Iil.\l.\llsl [IPL‘.'[\'L.'_\'IU']‘PCIlil

CepHs BCTPEY € 3001ICUXOIOIOM H
krHonorom Llenrpa «[Ona». [octn

-
V3HAIOT O TOHKOCTAX COOAUBETO ATHKETA,

& ok-magazine.ru

PE3VYJ1bTATbI:

/] > 250 Bbixogos 8 CMU u coumenmna
3a BpeMsi npoekTa (4 mecsaua)



OBb ATEHTCTBE HALLUA SKCMNEPTHU3A

CREATIVE MEDIA

CoumanbHAaa MHMLUMATUBO —
"UrPAA, MOMOIrAN" '

3ARA4U: «BMecTo HasmaaHnmM 3a gpaky,
A OOHAN1a U NouenoBasia ero»

NEPEBHU SOS

O1.

Media Relations

KeMncbl KOMAHAbI

02. /] Pacckasatb 0 coumanbHol nHMumaTee 6peHaa

Events Y e HcTopuu Tpex XeHIH, KoTopble ctain SOS-maMmaMu

KeWncbl KOMAHAbI

7| MOTI/IBI/IpOBaTb caenatb NOKYrKy BO BpeMsA aKunn

«[leTtckne pepeBHn — SOS» 310 6GNaroTBopUTE/IbHASA
no cbopy cpencts ansa HKO

opraHmsaumna, KoTopas nomMoraeT AeTaMm, IMWEHHbIM POLOHOM
CceMbM. DTO HE MHTEPHAT N HEe NPUIOT. 34eCb HET KOPUAOPHOMU

Digital SMM /] Cdopmnposats nmMmax KOM”;‘H”"' ARSI Gl CUCTEMBI, <YPaBHU/IOBKW», LUTATa BOCNUTatesnen, ybopLmi
coumanbHO-OTBETCTBEHHOIO 6M3Heca
KEeACbl KOMAHLbI U NOBApOB. 3,ﬂer eCTb HAaCToAllne MmaMbl.
PELUEHMUE: PE3YJIbTATDbI:
O4. «[letckmne mepeBHN—-SOS» CyleCTBYIOT, B OCHOBHOM, 3a CYeT
Creative Branding o .
Prodiction I06poBONBHBIX MOKepTBoBaHUI. Kommanus Hasbro yke Bo BTopoii
KeAChI KOMAHAbI pa3 NPOBOAUT €XerogHYI0 aKIMI0 B ITIOMOILb «[JeTCKUM gepeBHAM — 7| Paccbifika aHOHCUPYIOLLMX MPEcC- "1 > 1,5 MnH py6 cobpaHo B pamkax aKLui
SOS». ITo uToram akumu IpoOIIJIOro rojga yaaaoch cooparts 6omee 1,6 MarepuasnoB O Ha4allie akunn
MUJIIMOHA pybieit. ITa cymma Obljia HalpaBjeHa Ha cofiepskaHue /] 142 Bbixoga B CMW n couceTtsx
05. pebsT B «JleTckoit mepeBHe—SOS» IIcKOB. 7| I S 8 el e ol 81
Ci .
Advertising . Mam 13 [JeTCKIX AepeBeHb B CeMelHO-
MexaHMKa aKLMM MaKCUMMaJbHO IIPOCTA: IPU ITOKYIIKE JII000J UT'PbI ST DS CRA
6penma «Mrper Hasbro» («MoHomonusi», «TBUCTEp» U ApyTHE)
komnaHust Hasbro nepeuncasier 100 py6seii OT CTOMMOCTHU UTPhI 7| CeMeliHoe MeponpuaTre ans
Ha cyeT 6;1aroTBOPUTEIbHOM opranmnsanmn «JetTckue gepeBHM—SOS». nofonedHbIX JeTckon AepesHy
06. ) C yyacTtmem 610repoB 1 XXypHanmMcToB
SOULIutions Bce cpenctBa, cobpaHHbIe B 3TOM 'Oy, TAKKe MOMAYT HA HYK/bI C IeThbMY
Atelier
- BOCIIMTAHHMKOB: IOKYIIKY IIPOAYKTOB, OJ1€KAbI, KAHIIEJISIPCKUX
Keuncbl KOMAHAbI
IIPpUHAJIEXHOCTEN, OIJIaTy YCJIYT pelleTUTOPOB.




CRcA

CREATIVE MEDIA

OBb ATEHTCTBE

HALLUA SKCMNEPTHU3A

DEMETER
x FOHA

3AANAYUN BPEHOA: L

O1.
PR

Media Relations

KeMncbl KOMAHAbI

3AAA4YN HKO:

Demeter Beimnycri apomar «KKoruk
OOUTCA IPO3bI» B OJIbB3Y 0€3/T0MHbBIX n -
02. 1 HeTpyBuanHo npopeKTaMMPOBATS HOBYKO MVIHEIKY JKMBOTHDIX pUBneYb K AeATenbHOCTU LieHTpa HOBYIO MNaTeXXecnoCobHY0 ayanTopuio

Events
npoaykKuunn

KoMMyHMLMpPOBaTb LLIEHHOCTUN HKO Yepe3 NOHATHbIE ayauToOpPun YIibl
KOMMYHUKaLNK

KeWncbl KOMAHAbI

BbicTponTb ¢ aygutopuen pasroBop o 651aroTBOPUTENIBHOCTU YePES
NO3NTUB U MOgHbIE Konnabopauum 6e3 NpUBbLIYHOIO B TPETLEM CEKTOPE
“naBfieHNa Ha >XXaloCTb”

/] MopuepkHyTb NprBepXXeHHOCTb GpeHaa K noaaepxKe
coLmasnibHO-3HaYMMbIX UHULNATUB

03.

Digital SMM
/] CnocobcTBOBaTH hopMMPOBaHNiO TpeHAa Ha 611aroTBOPUTENBHOCTL A1

. MOLHON N NPOaKTUBHOWN ayauTopumn

Kencbl KOMAOHAbI

IlenTp peabunuTanuy BpeMeHHO De30MHbIX XMBOTHBIX «OHa» K
«BubnnoTeka apomaToBy, npeficTaBuTeNb 6penaa Demeter B
Poccuu, opranusosaiy MpoeKT, MOCBAIIEHHEL CTIACEHMIO 1
hopMuUpOBaHMIO HOBOIT KY/IBTYPhI OTBETCTBEHHOIO OTHOILIEHNS K

PELLEHUE:

PEOPLETALK IKCKO3MB  MADEINRUSSIA  HOBOCTH  TECTHI  MOJA

04 COTA HOBOCTW MAPDIOM
.

Creative Branding WcTopua KoTeHKa, KoTopbii bouTes
Prodiction [PO3bl: LIEHTP PeabunuTaLmum XnBoTHBIX
«0Ha» BbIMYCTUA apoMar B 3awWuTy

XUBOTHbIX 7|

Mapws PakutiHa
@ MRagusmn pefakrop oTREna KpacoTsl Konﬂ a6o paL"Mﬂ 6 pe Hﬂa
- n H KO CH pKV| M YacTe NpUBEINK OT NPOAAXK MAET B LEHTP NOMOLLM
6e300MHBIM XUBOTHBIM

05. CTOleTeﬂﬂVlHrOM Tewet: Auscracus Covna

11.08.20, 20:44 K 0 W0

PE3Y/IbTATbI: . . QT —

DEMETER BbITTYCTHJ/I IMMUTHUPOBAHHBIM APOMAT,
MNOCBALIEHHBIH KOTUKAM

| l(.‘l TR F][?F]F.IHJ'IH[:'!IJ.HH BpEMEHHO ﬁ[?'UICJMIlhIH wUBOTHHX «lOHas u Demeter JANYCHAWT NPOeKT,
MNOCBALLEHHBA CNACEHMID W QOPMUPOBAHWID HOBOMW KYNBTYPLl OTBETCTEEHHOID OTHOLWEHMS K MMBOTHBIM,

7| | |
>70 ny6nukauun 8 CMU | |
n coumenma | |

KeHACbl KOMAHAbI BURO. WOBA KPAGOTA KVTBTYPA

Demeter BbinycTun apomar
«KOTUK BOnNTCA rpo3bl»

H 9 1ing It's Raining It's Raining
Clnemq COLI,l/laJ'l bHOl/l 1d Dogs Cats and Dogs Cats and Dogs
Advertising Bpenn Demeter asinyctin gyxs «KoTuk BOMTCA rpO3biy BMECTE C UBHTPOM -

peabunuragun spemeHHo GeanoMHs RrEoTHeD alDuan. Mo 3amecny conarens,
H a n pa Bn e H H OCT VI NapHoMepHaR KOMNIOIMLMRA COMAET OLLIYLIEHWE CBEMECTM JOMAR, KOMa
ofHumaews MCNYTAHHOMD MPO30H KOTEHKA.

4

KnyBoK HA KONEHW, MPOBECTH 33 YLLKOM W WAATS, NOKA [PGHE NPEBPATUTER &

CROKOWHOE YPMAHWE — 3T0 HAWE MUCCHS. YTRHYTHOR HOCOM B NYLWMCTLIA KTyBoK, B TO I-I O B b I X VI 3|D|a H VI ﬂ X

NOYYBCTEOBATE 3ANaX WEPCTEW A TOA CEEMECTA 030HA, KOTOPAA NOHDCHTCA M3

OxHAw, R x 'Q'
aHA

aHaWm NYWMCTEIE APYILS CTRALIHYH POy Nef BCEM ManeHLRH
TENLLEM, - TOBCPHTCA B ONWCAHWK apomara. - BaATe Ha pyk, NONOHMTL ApoaLmMi

>50% PR-BbIxogoB

'~ . p
DEMETER x @ < DEMETER x @

06.

SOULIlutions
Atelier

KeUCbl KOMAHAbI

UeHTp peabunuTaluii BpemMeHHO BE30MHbIX HUMBOTHLIX «FOHa» 1
«BMBNUOTEKa APOMaTOR», KOTOpas NpeacTagnaeT 6peng Demeter
B Poccuu, cAanani COBMECTHEIN NUMUTUPOBAHHLIA apoMaT
«KoTuK GoMTCa rpo3bls.




CRcA

OBb ATEHTCTBE

CREATIVE

MEDIA

O1.
PR

Media Relations

KeMncbl KOMAHAbI

02.

Events

3AANAYUN BPEHOA:

HALLUA 3KCMNMEPTU3A

HenapTamMeHT TpaHcnopTa MocKBbI

x FOHA

3ANA4YUN HKO:

KeWncbl KOMAHAbI

03.

Digital SMM

Kencbl KOMAOHAbI

O4.

Creative Branding

Prodiction

/

YCcunuTtb KOMMYHUKaLMNIO
coumanibHON NHULUMATUBDI
“XBOCTbI 1 nankun”

/

CdopmupoBaTtb
9KCNepTHOCTb 6bpeHaa
B pamMKax couuanbHom
NHNLNATUNBbI

/

PacckasaTb 0 LleHTpe wmpokon
ayauTopun

/

CnocobcTBoBaTh (hOPMMPOBAHULO
KYyNbTYpbl N'yMaHHOIo
OTHOLLEHUS K XXUBOTHbIM

/

CnocobcTBoBaThb MPUCTPOUCTBY
6€300MHbIX XXUBOTHbIX

PELUEHME:

KeMncbl KOMAHAbI

05.

Cinema
Advertising

/|

/|

Konnabopauua 6peHpga n HKO: PR-noppep>xka:

PE3VYJIbTATbI:

06.

SOULIlutions
Atelier

KeUCbl KOMAHAbI

Cepua obpasoBaTenbHO-pa3BekaTeNbHbIX
POJIMKOB, NOCBALLEHHbIX 3a60Te 0 NMTOMLAX
Ha aKpaHax MOCKOBCKOro TpaHcnopTa

NHTerpaumnsa 6peHgmnpoBaHHoro “saroHa”
B BbICTaBKN-NPUCTPONCTBA XXNUBOTHbIX

JlInmuntupoBaHHas cepus KapT “Tponka”
C nogoneyHbiMn LleHTpa

NMnpo>keBbin ponnk ¢ nugepamMmm MHEHNS
n nutomuamu n3 Llentpa “tOHa”

CoBmMecTHasa poToBbICTaBKa

PacckasaTtb o LleHTpe wupokon ayantopum
crnocobcTBoBaTb (hOPMNPOBAHNIO KYNBTYPbI
FYMaHHOIO OTHOLLEHUS K XXUBOTHbLIM

CnocobcTtBoBaTb NPUCTPONCTBY OE300MHbIX
>KMBOTHbIX

/

> 200 Bbixopos B CMU

n coumegua
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O1.
PR

Media Relations

KeMncbl KOMAHAbI

02.

Events

KeWncbl KOMAHAbI

03.

Digital SMM

Kencbl KOMAOHAbI

O4.

Creative Branding
Prodiction

KeMncbl KOMAHAbI

05.

Cinema
Advertising

06.

SOULIlutions
Atelier

KeUCbl KOMAHAbI

hello@creamedia.ru




